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Agency Overview

Henderson Shapiro, Inc. dba Henderson Shapiro Peck
1875 Old Alabama Road, Building 900, Suite 910
Roswell, GA 30076

Seth Gordon: sgordon@hendersonshapiro.com
Debbi Shapiro: debshapiro@hendersonshapiro.com
Karen Latta: klatta@hendersonshapiro.com

Cage Code: 99CU3
UEI: VWNGFENVXJBb5
DUNS: 825236433
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Strategy

Marketing

Branding

Design and Content
Interactive/Digital
Advertising Campaigns
Media Planning and Buying
Public Relations

Trade Shows and Events

Research

Agriculture

Building and Construction

Community
Corporate
Education
Financial
Healthcare
Hospitality
Non Profit

Technology

Henderson
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corporate
4 I
= awl
< arer -
_ ShawContract®
cricket
wireless
AOPPAN
@ WestRock
‘ EMINENCE GREY
/) Crowe A
GeorgiaPacific
®©® MERCER SUPPLY
\ /

NSP Deas



= AT&T

Design & Production for
In-Store Marketing

Collateral
Signage

Need
help fast?

Get AT&T support
online. It’s fast & easy.

Scan for deals.

S AT&T e
Everyone gets a free

Samsung Galaxy S22.

Trade in a Galaxy phone. Any year. Any condition.

Os

This Mother’s Day,
say thanks to the
mom in your life.

Scan for deals.
[=]:%

unlock.att.com/deals
Data rates may apply.




UPPLY

Strategy, Concepting,
Messaging and Design

Collateral
Publications
Infographics
Opening Up!
=1RE=1NE=
Madison
Single-Panel Doors

| e

Two-Panel Doors

Timeless & Flexible

[ [ Y |

Colored
Slabs

Fun & Stylish

Standard...
1 Many doors in standard
day sizes ship overnight!
5 Sized & prepped to
days Your specs!

Let Us Handle the Installation
Trust HD Supply to provide reliable, high-
quality, cost-effective labor. We provide

Added
Services
That
Lead

to Your

general contracting and on-demand
installation of plumbing products. Benefit from
our extensive network of carefully-screened
installation experts. All of our contractors are
licensed, background checked and insured
Services include brand name plumbing
systems and equipment, one-year installation
warranties and 410A conversions

Expert Product Support

Call us when you're stuck on a tough
installation, have a question about your
plumbing system, need a: tance finding

a repair part, or need help on any other
maintenance job. Our highly skilled associates
have an average of 20 years of experience

in property maintenance and repair and can
provide advice, troubleshooting, product
specifications, part numbers and more.

Success

HDSUPPLY

FACILITIES MAINTENANCE

HARDWARE

YOUR RESOURCE
FOR EVERYTHING
HARDWARE AND MORE

Lo

—— To Rekey, or Not to Rekey ——

If you replace 100 locks per year, you would
save the following amount of time by rekeying:

* 2,700 minutes—that’s 45 hours..more than
5 full days with Kwikset Deadbolt

* 1,500 minutes—25 hours...3 full days with
Shield Security

HD Supply products are tested to meet

the highest standards for performance and
reliability. We also have all of your rekeying
tools and blank keys. Shop our top brands and
styles and rely on next day delivery.

HD Supply provides custom keying services
to meet your property needs. All of our
stocked residential and commercial locksets
(individually keyed, non-mastered, non-
smartkey) are available to fit your keying
requirements. Save time and money with HD
Supply keying services—eliminating the need
for a locksmith and on-site fees. Services
include:

* Keying alike

« Keying alike in groups

+ Keying to a specific key code
* Master keying

* Grand master keying

* Key cutting

To Re-key,
el
Not to Re-key |

3 MINUTES 15 MINUTES
—

100100 iocs OOL
100 locks
P Y

s et s o e e vl e b BT

———
2,700 MINUTES i 1500 MINUTES

A5 HOLURS
§FULR, W AN

Save Energy Costs
With Extensive Choices
For Weatherstripping

Find the right weatherstrip to seal gaps below
exterior doors at HD Supply. Premium door
weatherstrips are anodized aluminum and
vinyl products tested to ASTM air infiltration
requirements. Sealing the gaps below exterior
doors can save up to 15 percent in heating and
cooling costs—saving potentially hundreds of
dollars annually per household or unit.




shaw

SPORTS TURF

Strategy, Messaging and Design

Advertising
Branding

Product Naming
Collateral
Product Launches
Video

Trade Shows
Social Media
Emails
Newsletters

The latest innovation and
the next level in
performanc:; and safety.

shaw.

SPORTS TURF =

NXTPLAY

SUSTAINABLE. PLAYABLE. RELIABLE.

ARTIFICIAL TURF’S NEXT PLAY.

Superior performance through sustainability. The NXTPlay performanee shork pad s
a creative solution for an artificial turf field at the end of its useful life. We are recysling
certain old playing surfaces and transforming them into an innovative, high-quality product
with environmental value. NXTPlay is designed with safety in mind, delivers excellent
playability and aids in the diversion of used turf from landfills.

shaw_-

SPORTS TURF =&

REVOLUTIONARY

V&= -DESIGN

CAPABILITIES

SPORTS TURF =




shawgrass

Strategy, Concepting,
Messaging and Design

Branding

Logo Development
Advertising
Collateral

Product Launches
Spec Sheets

Social Media

PRODUCT

SELECTION GUIDE

The turf is always greener.

The Landscape

N THE
Creaturf

* SEC Network

+ College Gameday

+ Home Team Turf™
College Football Playoffs
Shawgrass Blog

« Artificial Grass: The Future of Green Landscaping
* The Secret to a Lush, Low-Maintenance Lawn

3
c atur‘f

shawgrass

Why
Shawgrass?

hwgrass’
ame & A Brand

SYNTHETIC TURF CAN ALSO ELIMINATE WASTE
AND TIME SPENT ON MAINTENANCE.

Residential Landscape

B . . Reserve Collection Meraki Collection Rye Collection

Shaworass offers a complete line of putting turf, batting eserve Refuge (eraki Zea ummer Fye

Cage turf, and recreational turf sl designed to look and 34556 Reserve Refug 34256 Meraki Zeal 18556 Summer Ry

AR 3465 Resarve Soranity 34356 Meraki Mania 18456 Fresh Rye.
34756 Reserve Haven 34456 Meraki Craze

34856 Reserve Sanctuary

Spring Collection Tips Collection '

14856 Spring Season Smm  O14SG Tips NY putt
1495 Spring Fresh 22956 Tips Elite Putt Village Collection Navigation Collection  Journey Collection
15056 Spring Choice 1 23056 Tips Pro Putt 3505 Vilage Park 35956 Navi 25056 Journey

33556 Tips NY Tee Line 36056 Navi

36656 Tips Tee Line

56 teadow
43056 Village Town Square

Ca n Tr St g INSTALLING SYNTHETIC TURF IS A POSITIVE MOVE
u FOR WATER CONSERVATION ESTIMATED TO SAVE 55
GALLONS OF WATER PER SQUARE FOOT PER YEAR.

Life Cycle Cost )
Comparison Analysis

- LY
Committed to
Sustainability

1200 1200




A Georgia-Pacific

Chemicals

Concepting, Messaging, Design,
Translation and Motion Graphics

Collateral

Point of Purchase
Signage

Direct Mail
Packaging

NAVIGATQR.

Going Where No Yankee Dryer Coating Has Gone Before.

ﬁ & Pacifi Contact us for more information on ho
eorgiaPacific 1 866.447-2436 or visit www.gp-cher

6 GeorgiaPacic Camicas

orcansed to Georgia Pacic O

= Georga acic logoae vademarks owrs

[ ]
WARNING!

USING OUR NEW RESINS
MAY LEAD TO FEWER
WARNING LABELS.

Visit us at ACS Booth #2366

Georgia-Pacific Chemicals is meeting today’s environmental concerns with a new portfolio offering including lower
bisphenol A, lower free formaldehyde and lower phenolic monomer resins. These new products may enable users to
meet new regulatory and labeling challenges.

For more information or to request a sample,
call 866-4GP-CHEM, or visit www.gp-chemicals.com/coatings-resins.

A Georgia-Pacific

Chemicals

LC. © 2020 Goorgia-Pacific Chemicals LLC. IND-0150-2001. The inf nd technical data
sumes al isk of use,storage and handing oftheproduct EXCEPT AS SET FORTH IN OUR STANDARD

cation. Buyer as:
TERMS OF SALE REGA PR MADE INCLUDING, BUT NOT LIMITED T, IMPLIED WARRANTIES OF MERCHANTABILITY OR ITNESS FOR A PARTICULAR
PURPOSE WHICH ARE SPECIFICALLY EXCLUDED. Nothing contained herein shall be construed as a liense to operate under of recommendation to infringe any patents.




N
@ West ROCk . : f - Visit us at The Pizza Expo

August 17-19, 2021
Las Vegas Convention Center

Booth #XXXX

Concepting, Messaging, Design
and HTML Development

Advertising
Product Naming
Collateral

Trade Shows

Safety first.
Quality, also first.

Two things go hand in hand with our pizza boxes.
The safety of your pizza is our main concern, but it’s
the quality of our boxes that achieves it. We adhere
to the strictest quality and food safety standards with
materials sourced from, and boxes manufactured right here
in North America. Available through distributors nationwide.

C LIHCG
MPCATION
ENHANCED

westrock com/pizza

pizzaboxes@westrock.com @ weSt ROCk

©2021 WestRock Company. All rights reserved.

Full suite of containerboard grades Track record
DiamondTop™ Liner Featherweight™ Liner and Medium of proven
- ating med performance
foryourcompltegraphic p : ol
DiamondTop™ EnduraLiner™ and Enduralute™ WestRockis aleadingpaper andpackaging

‘company comitted to our customers n North
‘America and around the globe. Decades of
delvering as promised are part of every grade

whitetop inerboard ‘A complete range of standard and High Performance

uneedt regardiess ofmarket conditions.
double-coated s bleached inerboard e “

£ WestRock
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Shaping the world of

building and construction

building and construction

4 N

@ WestRock VARIUM
TogNgﬁg-EAm}Av,-ma @ georgia-Pacific
®
EEIGURD P/
AUMAN

C.L.BURKS

COLLABORATIVE CONSTRUGCTION

EEEEEEEEEEEEEEEEEEEEEEEEEEEE

TOwest SUPPLY

BUILDERS

SENTRY ROOF

SERVICES

Georgia-Pacific

N /

NSP Deas



VARIUM

CONSTRUCTION GROUP

Strategy, Concepting,
Messaging and Design

Logo Design
Collateral
Identity
Website
Trade Show

[ VARIUM

BUILD WITHUS

s

e

—

‘:.:1;:_-'" X H

= -¥ F

From affordable singta market rate and renovations, we build and

deliv

grity and accountability.

B VAR

o
i s

“WHO WE

MORE THAN $1B
IN MULTIFAMILY
CONSTRUCTION
DELIVERED
SINCE 2012

-
¥




C.L. BURKS

CONSTRUCT
COMMERCIAL ROOFING CONTRACTORS

Strategy, Concepting,
Messaging and Design

Branding
Collateral
Identity
Trade Show

C.L.BURKS

COMMERCIAL ROOFING

I I
The Southeast’s Leading
Commercial Roofing Compan

JARROD BANKS

Service Manager

C.L.BURKS

CONSTRUGTION

@ iarrod banks@clburks.com
@ 8009692875
@ 8439015273

www.clburks.com

© 155 Royle Road

10 LIEE Ladson, SC 29456

C.L.BURKS

CONSTRUCTION
COMMERCIAL ROOFING CONTRACTORS

GREAT ROOFING

with a strong foundat

GL BURKS?

€L Burks i a ful -serv'ee sorrnercia roofing

“oramany with 2 focuis on re-rocfi = and

i watarpraa®ng hish-a e fac litiee. Ve a2 farnily

5 ouned acd nave deep radi icn end s skl v,

r bul we arre also 01 he culli-g edee of new
saveloprients in the idusty Our soecial clend

of Arest custorer-focused serv'ee, & top-cuality

prochic and high y shilad v

WHAT DO

ke 5870 115 apart,

e bolieve in b gh uelily work wla sonrp=titive
prive wits rninirna disrupt’ or to vo_r sUsTiess
alerzve zccornpanicd wit~ hinh-totich tervice.
Vi <ma 2 hatta: way to -otac and case fo
you kuiilding: iUs called patrarship, W donl
e a ypical dlientAer Jerela icaship 1 her a
Pt =i to Dfersze The Lrotec the vaus o
vour irvastrnent.

WE BELIEVE?

IN-22655  SC-#G116618
1326350 LA-#57469  TN-#00066140
1613780 NC-#70979  VA-#2705149754

» Re-roofing
» Waterproofing

) GALLERI
» New Construction o

» Deck Replacement
» Roof Maintenance & Repairs

INDUSTRIES
WE SERVE

Industrial/Manufacturing
Commercial offices

Healthcare Facilities
Multi-Family
Retail Property

Cold Storage




A

Concepting, Messaging,
Design and HTML Development

Branding
Website

NO JOB TOO BIG.
NO JOB TOO SMALL.

AUMAN
BROTHERS

CELEBRATING J YEARS



TOPPAN

TOPPAN INTERAMERICA, INC.

Design and HTML Development

Collateral
Website

APPLICATIONS:

 Kitchen and Bath Cabinets

* Residential and Commercial Furnitu
* Interior Stained and UV Panels

* Wrapped Moulding

FEATURES:

* Ready to stain and finish (no sanding
required)

* Can be roll laminated or wrapped

* FSC certified

* Consistent “A” grade veneer

BENEFITS:

* Accepts most stain types

* Easily integrates into existing finishing
operations

e Direct replacement for hardwood veneer
in most applications

© Natural look and feel

* Readily available in multiple species

* Supports ESG initiatives

* Reduces waste

 Lightfast

* Formaldehyde free

For more informati
www.kiriveneer.com

PRODUCT TECH SHEET

PRODUCT DESCRIPTION

KIRI Veneer “A” Grade Paper Veneer

Example Cabinet and Furniture End Panels, Center
Components Panels on Shaker Style Doors, Drawer

Bottoms, UV Cabinet Interiors, Flush Door
Skins, Euro Cabinet Doors, Fixtures Industry,
Closet Components, etc.

SPECIFICATIONS

Technology Patent Pending, Printed Paper Veneer utilizing
50 gsm base paper and multiple print and
surface layers

Species Available: Cherry, Maple
Under Development: White Oak, Red Oak,
Beech, Walnut, Alder, Birch, Teak

Core options MDF, Particle Board, Veneer Core

Lamination Can be roll laminated or contour wrapped to
produce flat panels or various moulding profiles.
Compatible with most industry standard
adhesives including Hot Melt

Staining & Tested Systems: UV Roll Coat, UV Spray,

Finishing *** Dual Cure Spray, Conversion Varnish, Pre-Cat
Lacquer, Water Based Urethane, Water Based
Acrylic Varnish, Water Based Wiping Stain,
Water Based Roll Coat, Solvent Based Spray
Stain, Solvent Based Wiping Stain, UV Roll
Coat Stain

Available Width 4ft = 50" (1270mm)

KIRI Veneer can be used to replace traditional hardwood veneer in most applications.
KIRI Veneer uses a patent pending technology that allows paper to be transformed
into a raw, unfinished veneer. This process incorporates multiple steps and layers to
ensure the accurate depth, natural iridescence, and feel of hardwood veneer. KIRI
Veneer requires subsequent coatings to be applied to the surface in order to achieve
application appropriate chemical, stain, and scratch resistance properties. Due to
the nature of the surface, KIRI Veneer may offer higher yields in coating coverage,
thus allowing for lower application costs.

***As of 8.1.22 not compatible with water based spray only stains***

Manufacturer assumes no liabity for use of this information which s intendied to serve as a general guide.

It is the user's responsbilty to verfy product compliance with all applicable regulations or permits before
proceeding with use. Always pretest finishing products to vertfy suitabily to the desired use before proceeding
with any application. Manufacturer makes no warranties, express or impled, including (but not limited
to) warranties of merchantabilty and fitness for particular purposes. Manufacturer will not be lable for any
incidental, consequential or special damages or losses derived, directly or indirectly, from or as a consequence
of purchaser's use of this product.

Performance data s based upon laboratory testing, as applied under ideal laboratory conditions. Since

substrate, environment and application are allsignificant factors in actual product performance, this information
should serve only as a general guide.

TOPPAN

TOPPAN INTERAMERICA, INC.




Concepting, Messaging, Design &
HTML Development:

Advertising
Collateral
Trade Shows
Signage
Website
Packaging

£ Gesrgiapacitic

DensArmor Plus’

knock out the
competition!

Gray is the new green.




Concepting, Messaging, Design
& Production

Collateral beVESETHrAD PAGD SETUTS oy
Technical Guides
Trade Shows
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Taking education higher

higher education

THE UNC
ﬂ SYSTEM

CLAYTON STATE
@; UNIVERSITY

isum
"

/. GREENSBORO

South Carolina CHARLOTTE

. 2

THE UNIVERSITY OF
ALABAMA IN HUNTSVILLE

i 4]

UNIVERSITY OF UNIVERSITY OF NORTH CAROLINA

GJCLEMSON

% UNITVERSITY

University of Texas
San Antonio

/

UNIVERSITY.
lower education

MOUNT PISGAH
CHRISTIAN SCHOOL

L)

Education
Station

Success begins here.

education support

ADVANCING
SCIENCE |
IN AMERICA

C.

education

s IronCAD

FIRST\
BOOX

NSP Deas



A\

THE UNIVERSITY OF
ALABAMA IN HUNTSVILLE

Athletics Branding and Logo Development

University Brand Guidelines

UA

CHARGERS

University Brand Awareness Campaign

Student Recruitment Campaign

A\

THE UNIVERSITY OF
ALABAMA IN HUNTSVILLE e

Brand Standards

Brand Colors

UAH Primary Blue .
PMS 293C [ Primary

|- Secondary

Neutrals
Accent/Highlight

A

THE UNIVERSITY OF
ALABAMA IN HUNTSVILLE

the *PANTONE®
PANTONE color Pl

editions
- Institutional and Athletics Color Palette » Brand Colors

NTONE®

UAH Brand Standards 29




A\

THE UNIVERSITY OF

ALABAMA IN HUNTSVILLE ACADEMIC EXCELLENCE.
Aehietios Brand: L oe Dovel . VIBRANT CAMPUS.
etlCs branding an ogo evelopmen HIGH_VALUE DEGREE.

University Brand Guidelines

University Brand Awareness Campaign
Student Recruitment Campaign o

EARN A HIGH-VALUE DEGREE IN
THE TECH HUB OF ALABAMA. 7

Discover a university of possibilities
Discover a university of possibilities. in the tech hub of Alabama.

ofrosshilies g N
THE UNIVERSITY OF e —
Apply now! ALABAMA IN HUNTSVILLE TN
— Take a tour!

A\

THE UNIVERSITY OF
ALABAMA IN HUNTSVILLE e

PART m University of
OFTHE 0 Alabama System

EARN'A HIGH-VALUE DEGREE.IN
THE TECH HUB OF ALABAMA. . -

Discover a university of possibilities.
AN\

THE UNIVERSITY OF

Apply now! ALABAMA IN HUNTSVILLE «

AT} University of
OVTHE o labarmia System

Alabama’s Top

Technology-Forward
University. y7. N\

THE UNIVERSITY OF

uahoedu ALABAMA IN HUMTSVILLE




THE UNC
SYSTEM

Website Migration for the
following UNC system websites

UNC Charlotte Department of

Physics and Optical Sciences E R E E N 5 B u R u

UNC Greensboro Student Success Find your way here

UNC Greensboro Nursing School
Website Migration

r‘ .E;IE:EHEEIZIH]
et

@ bt AT | ABOUT 28

Thas Divnrcon of Sustiens AT i comprad of 1] deparimants Sl ool servic s o PO oITaTag 13 rha

e L L T L DEPARTMENTS

WELCOME TO THE DEPARTMENT OF PHYSICS ¢ PRLBGANTLY et Foai
AND OPTICAL SCIENCE!

Vo v acien) 2 bothy
4o > Fw.'". vl rc:umlwv:'r' l""-"w-:'I CERRATMENT EVENTS




TROY

UNIVERSITY.

Strategy, Concepting,
Messaging and Design

Recruiting Campaigns

TRO

UNIVERSITY.

Get
Certified

OFERATIONAL
/] EXCeLLence

TROY

UNIVERSITY
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education

Strategy, Concepting,

Messaging and Design c - t e I
Branding r I I c a

Collateral = -
thinkin
Publications

In-Store Materials aiytel Sod

CRITICAL.

NOW
uture.

Free Practice Test
CF prachon teats offer § vl meal-workd e sramarent, siowing
wlwderis b b urdoratand e bating proces whilh accuraiay
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Seating w irated Call the Conter o recerss your spot
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5° . should be preparing
| 1 for the NEW,
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harder SAT.

the book C2

ecucation

NEW, harder
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ANNUAL

REPORT
2016-2017

Strategy, Concepting,
Messaging and Design

Branding
Collateral
Publications
Advertising
Fundraising

‘doesn’t take
summers off

Finally, an approach
as umque as your student

Camps, Academics, Enrichmeant.
pardags iy sttt iy ekt e
AT RS G V] SRR heSid ST 1

Summer is time
to sharpen skills.

s 700 Grimes Bridge Rd. Roswell, GA 30075 - 770-641- 6668




EMORY

UNIVERSITY

Emory University Business School
Viewbook

Strategic Development
Copywriting

Layout

Design

Print Production

ND ONE-YEAR FORMATS

dmissions

PSp
41> Case Competitions

45> Philanthropic Opportunites

Diversiy Commitment 73> Applicaton Checkist
a>

74> Helpfl Contact Information

THE GOZUETA EXPERIENCE RESEARCH FULLTIVE MBA
VNG THE CORE VALUES

el il o -
21400, y

CORE VALUES » s g

SUBSCRIBE » wwnenavledge.emary.odu

GAURIPENDSE | ONE YEARBA 05

(]
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Creating financial freedom for a rainy day

-

\_

financial/insurance
LAND OF * & * _
/) Crowe OPPORTUNITY .
TRAINING"
GORBY | PETERS | LAW
V. =
PerloeFinancial
F 4 Financial Solutions for Life
¢ \ t
*
GV FINANCIAL
ADVISORS
. G
AAssuranceAmerica UAR?E'“FeI/Tc/E%?%%ﬁTION

NSP Deas



V. o

PerloeFinancial

Financial Solutions for Life

Long Term Care Product Focus

Business Development

Lead Strategies

Identifying Associations and Organizations
Alliance Partnership Development

Perloe Financial

Top-Ranied LTC Specialist

What is LTC?




Crowe

Turnkey Direct Response Program
Targets: Small Community Banks, CPAs in Tertiary Markets
Interactive Marketing Initiatives

B s sy




LAND OF * % *

OPPORTUNITY

Business and Marketing Strategy Development
Curriculum Development

Website and All Marketing Training Materials
Tradeshow Planning and Execution

LAND OF * % *
OPPORTUNITY

TRAINING"

Great moments

are born
from great

LAND OF * % *
OPPORTUNITY

TRAINING"

Growth Through Federal
Government Contracting

Visit our website to learn more.
A Roadmap to

The Land of Opportunity
How to Win
Federal Government Contracts

. >~
o 10
N e

If you want to sell
something to me,
you must think like me...

Our Self-Paced Program includes:
% Workbook Series
% Video Series
Y Government Contracting Tips
% Expert Instructors

% Consulting Services Available

= LAND OF * * *
LandOfOpportunityTraining.com . | . . UPPURTUHITY

1.833.276.LOOT (5668)

TRAINING"

Small Business and Corporate Training
for Federal and State Contracting

 Solf Guided ¥ Export Guided 7 Consulting Services

1.833.276.LOOT (5668)




GORBY | PETERS | LAW

Focus: Family & Estate Planning Law
General Marketing Services

LIGHTHOUSE
: ADR SERVICES
al

*

Your Legacy...

p EEIE P p - - et s
reserve, Frotect, Frovide, & 5 ., oy
. - What is Lighthouse ADR Services?
Lighthouse ADR is a dispute resolution service founded by legal professionals with unique perspectives and
experiences that translate into cost savings and security for alternative dispute resolution participants and
an opportunity for immediate and potentially significant revenues for Crawford & Company. The vast major-

(_ ;{_ JH HY ].J I . I 'l - R‘i [ A‘\:‘,-' ity of judges, state and federal, require litigants to submit their case to mediation. Therefore, the demand

and corresponding cost associated with mediation has increased significantly over the past several years.

Did you know Medicare doesn't cover nursing home costs?
Did you know there are povernment programs that cover ‘ i
the costs and allow you to preserve your lifetime savings. ' ' THE PRINCIPALS

Call today abaut preserving your assets. : i i Founders Mike Gorby and Mary Donne Peters have guided
d y clients through the roller i a
= economy for the past tw

com boom and bust, a real estate explosion and implosion,

4 B bank failures, and countless courtroom victories. Through-

Michasd Gorby Mary Donme Paters 2 J B e ety e T Ty orel= of
Gl cuater La-Famrudar -4 K former President Jimmy Carter: “we must adjust to changing

(Chaycam 1n 2013/ T V45 3018 Saper Lawyers WP ewminsl ™ Lawyes ifl A times and still hold to unchanging principles!”We are hon-

¥ o ored to say that while we continue to embrace the energy
and angst of start-up companies, many of our clients have
been with us for more than twenty years.

Two Ravinia Drive, Suite 1500, Atlanta, GA 30346
Tel: (404) 239-1150 | www.gorbypeters.com

Exceptional, Convenient
ADR Facilities

Lighthouse ADR Services is conveniently located at 2
Ravinia Drive, Suite 1500, Atlanta, GA, less than one mile
from the Crawford headquarters. Our offices are within
walking distance to a major hotel, a major mall, numerous
restaurants and even a Starbucks®. Out of town ADR par-
ticipants never have to fight Atlanta traffic. The Perimeter
MARTA station is within walking distance of our office (or
participants can take a courtesy shuttle) Our facilities are
state of the art and comfortable.

Lighthouse ADR Services | 2 Ravinia Drive, Suite 1500, Atlanta, GA. | xxxxxxx
i om | m

LEGAL Il CATAPULT

Step 1: ANALYZE

QUESTIONAIRE You fill out a confidential e-form UPLOAD You provide us with your existing

that gives us information about your business, your organizational documents to a secure client portal.
industry, your legal pain points, your key team players

(employees and independent contractors), your key SHARE You meet with a lawyer virtually for 45 minutes
vendors and your trusted counselors (accountants, to follow up with questions on the materials and
financial planner, insurance agent and bankers), your information you provided.

business disaster planning, your exit strategy. Our goal
is to have deep understanding of who you are, where
you are, and what you want to accomplish before our
first meeting.




A AssuranceAmerica

Product Awareness Campaign (Property Managers and Investors)
Tradeshow Planning and Execution
Identify New and Emerging Markets

TENANT
ISSUES ARE
ENDLESS.

[First Name],
so is Extra Revenue
when you Monetize
Renters Insurance.

www.assuranceamerica.com

REVENUE ASSURANCE.
PROPERTY ASSURANCE.
TENANT ASSURANCE.

B

WORK WITH US

AN p

A TRUSTED INSURANCE CARRIER SINCE 1999 ASSURANCEAMERICACOM
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Cultivating the future of agriculture

farming
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~ Boehringer
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Brand Strategy
Messaging and Design
Product Launches
Media Planning

Media Buying

With you from hatch to harvest.

Fostering a strong relationship with our customers means providing you with the most comprehensive vaccine
products and services available. We listen to your concerns and work until we find the solutions—every single
day. We are there with you, adding our strengths to yours, day in and day out, from season to season, year after

year, from hatch to harvest.

Visit us at
poultryhealthusa.com

VAX XIfT‘EKl VAXX@ VAX X@

HVT+BD+ HVT+IBD+ND HVT+IBD

 AVINEW

HATCHPAK

coccr T

NEWXXITEK PREVEXX|SN

A
. ION°®, and VAXXITEK® are registered trademarks and NEWXXITEK™ is a trademark of Boehringer Ingelheim

. AVINEW?® is a registered trademark of the Boehringer Ingelheim Group. SOLOVAC® is a registered trademark of

Animal Health France.

-
- . . d
‘;rom science to service, the _ plheim Animal Health USA Inc., Duluth, GA. All rights reserved.

. complete vaccine journey.

‘y " s 7 .
% ’ : " ._‘WORKS d = BOEhriqger
da ”, . I|"| Ingelheim

i

" v r

.‘,-‘
A o8
=

-

™ Boehringer
|”|I Ingelheim



POULTRY

Concepting, Messaging
and Design

Collateral

Clinical Tools

Training Materials

Video Production and Editing
Translation Management

SANOFI COMPANY

Company.

Complex — Date

Broler vaceination program

Breeder 1DV Vac.
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LEADING

WITH SERVICE

Leading the flock.

30 years strong.

For the past thirty years, we set the bar high. Our e

commitment is to continue to lead the industry with
service. What does this mean to you? More hands-on, =
face-to-face, and first-rate customer service.

©2013 Merial imited, Duluth, Georaia. Al rights reserved.
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Hatchery Vaccination
HANDBOOK

Elizabeth Dale, DVM, MAM, DACPV
Tyler Gamble, DVM, MAM, DACPV
Brandon Armwood, DVM, MAM, DACPV
Suzanne Dougherty, MS, DVM, MAM, DACPV

Revised 2021

OPERATING PROCEDURES

piratory

y vaccine preparation.
in liquid nitrogen until ready to use.
ch based disinfectant between every mixing.

ust be used for respiratory vaccine mixing. Do

Irst scrubbing the port with an alcohol swab

r the inside of ampules.
s instructions at all times.

fore mixing any vaccine.)
vaccine

. Follow the
ently “swirl” in
f 4 ampules at

ule to remove

LICITY | AVAILABILITY | HUMILITY | SINCERITY | DI

©

3

©

to use by adding small amount of distilled water to the vaccine vial and
invert vial multiple times until the vaccine is completely dissolved

Pour the thawedy/dissolved vaccine in the container and shake gently to mix.

Rinse vaccine vials with distilled water once.
Record the time the vaccine is added to the container.
Prepared vaccine must be used within 1 hour from the time of preparation.

Keep a daily log to record the types, lot numbers, expiration dates, and
amounts of each vaccine used per bag, diluent bag size, and the time the
vaccine was mixed and completely used,

o vaccine just prior

Frozen Vaccine
(from dewar)

=
=

Freeze Dried Vaccine
(from refrigerator)




~ Boehringer
I‘ |I Ingelheim

Marketing Strategy,
Website

Media Services
Trade Show
Graphic Design
Content Creation

COMPAMY  INNOWATION

PREVENTIOM WORKS

quality vaccines are just the beginning

SERVICES & SUPPORT

THE VACCINE FOR ALL SEASONS.

which can lead to an increased coccidiosis challenge. The precocious strains of
HATCHPAK® COCCI Ill vaccine induce optimum immunity with minimal lesions! So, at
whatever level of coccidiosis challenge, your flock can be safely protected year round.
1Data o file

HATCHPAK" i a egistered rademark of BochingerIngelneim Anima Health USA nc.

©2020 Boehringer Ingelheim Animal Health USA Inc., Duluth, GA. Al Rights Reserved.
US-POL-0007-2020

PREVENTION WORKS o/

Learn more at poultryhealthusa.com

From summer heat to winter frost, the ecology of a broiler house s constantly changing,

HATCH PAI

ATCHPAK'
coceri
Boehringer
Ingelheim

We can’t control everything.

But when it comes to vaccine supply, you can rest easy. We keep your supply Boehringer
ot vt onsron st mnsornesos Gl Doselioin

allow you to focus on your customers,



Future Algae

pure

l I I EI Plant
Optimizer

Future Algae

Campaign Strategy
Partnership Development

s ; Freshwater
Bio Stimulant r ey
Improves soil conditions for better . ‘lv[lcro Algae
nutrient uptake increasing plant J, Super Concentrated
and root mass.

General Purpose
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SARAH TABER

FOR COMMISSIONER OF AGRICULTURE

Complete Campaign Strategy,
Design, Development and

Deployment for all Mediums FbR OUR FARMS.
FOR OUR ECONOMY.

'FOR OUR FUTURE.

SARAH TABER ¢~ A"
FOR NORTH CAROLINA. A
SARAH TABER

North Carolina is a special place. Unfortunately, our leaders are FOR COMMISSIONER OF AGRICULTURE

failing our farms.

We're losing farmland faster than any other major farm state. 4

Our farmers make half as much per acre as growers in Georgia and

Virginia’. And, in the last 20 years, North Carolina’s farm GDP has SARA | I ABER

shrunk by 24%.2 FOR COMMISSIONER OF AGRICULTURE
A better future for our farm economy is possible.

It's time for Taber. A working farmer who has helped farms and

food businesses succeed, Sarah is committed to providing new

solutions to our farming communities. She has 27+ years of

hands-on experience — and the training and vision North Carolina

needs for a strong future.

Learn how we can move NC agriculture forward at TaberForNC.com.

PAID FOR BY SARAH TABER FOR NC

! National Farmland Trust, 2017 USDA Farm Typology
*US Bureau of Economic Analysis

SARAH TABER

FOR COMMISSIONER OF AGRICULTURE

TABERFORNC.COM
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Rise up by lifting your community

community

GEORGIA

ARMY

NATIONAL

GUARD
*

@‘Gnuﬂsanno ROSWELL [incl

Find your way here building business | connecting community

o~ . A7 rureose
g
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UNC
GREENSBORO

Center for Housing
& Community Studies

Strategy, Concepting,
Messaging and Design

Branding
Collateral
Infographics
Web Migration

INTRODUCTION

COMMUNITY ENGAGEI

The Housing Gap

Home Values and Market Rent

There are naturally-occurring affordable

homes in Gastonia, and housing resources and
subsidies provided by federal, state, and local
governments have made possible the creation of
additional affordable homes, but it hasn't been
enough. We see a boom in homebuilding, with
thousands of new housing units added in recent
years, but that hasn't been enough, either, and
100 many of those have been priced at the higher
end of the rent and sale price spectrum fhan af
the lower end where the need is greatest.

% Change Since 2015

Meanwhile rents and home prices keep rising
The median rent grew from about $825 per
month in early 2015 fo nearly $1,600 per month
in early 2023. The median home value followed a
similar trajectory, rising from around $105,000 in
the first quarter of 2015 fo §270,000 foday.

Incomes in Gastonia haven't kept pace with rents
and home prices. The median household income
of $53,620 in 2022 represents only a 33% gain
over 2015 income and significantly less than the.

Renter Cost Burden
North Carolina statewide median, while rents
gained 89% and home prices 155% over that
seven-year span.
As a result, many households find themselves
“cost-burdened,” meaning they have fo spend

more than 30% of their househe\d income on rent
or mortgage payments plus. The number
of cost-burdened householdsls SR
of the supply of affordable housing units. The
need s great. Gasfonia faces a gap of thousands
of units affordable to households earning less
than $50,000 annually. The purpose of this
Affordable Housing Plan is fo help close the gap.

Gastonia Cumulative Rental Housing Gap, 2021

Housing Needs — Housing Types

Just as homeownership is embedded in our
aspiration fo have a single-family home -
is the dominant housing type in Gastonia as|
frequently. “Single-family housing is the driv
similar fo those atfributed fo homeownershij
family in;" one said, “itjust gives a different
single-family homes

“As our densily increases, as
our population increases, we'
definitely gonna have fo edoeste

housing sources, be it duplexes,
‘quadruplexes, multi-family”

But apartments will have fo play an importal
the people who participated in the commun|
one expert. Af the same fime, she warned a
units, not that old 1950s, 1960s public housin|
or you were low income, you'll be proud to I

In addition fo apartments, many are saying
said. “We need multifamily units as well as

agreed. "A diversity of building types; he sai
home, there’s condo, there’s apartments, all

The virtues of these alfernative housing type]
dwelling units are a part of the solufion;” sai
as opposed fo it being single family homes,

alternatives will take some getting used to, 1

CITY OF GASTONIA
AFFORDABLE
HOUSING PLAN

& Bty S

explore all types of opfions o make those housing choices affordable, and increase fhe housing sfock for That
o be affordable;” one person said. “I think that's gonna take some education on the part of the traditional
citizen that's used to the single-family, sprawling neighborhoods, the open spaces” One person suggested,
“We're gonna have fo get used fo redefining what open space is”

CENTER FOR HOI

SING AND COMMUNITY STUDIES CITY OF GASTONIA AFFORDABLE HOUSING PLAN 12

CENTER FOR HOUSING AN

OMMUNITY STUDIES. CITY OF GASTONIAAF

RDABLE HOUS

NGPLAN 30

TOWN OF KNIGHTDALE

Inclusive growth and housing affordability plan

\KNIGHTDALE

establshed by North Carolina
tesand towrs.

PLAN RECOMMENDATIONS.

-

AFFORDABLE HOUSING TRUST FUND

Land Acquisiton Plcy 7 millon n gap funding rom the Apex, Housing Trust
Fund i parinership with Wake County helped bring o realty the Boadstone.
Walk afordabl housing development, provicing 164 one-, two-, and tre
bedroom unisfo househalds making £0% 0 0% ofthe area median ncome.

2 e e, iy Coch e 15 il of N ot
llrs o contet Lorewond Agrtonets, which cuced 50w apartmerts

e rehastiation of 53 sprment it Shich gharioss. Lastiwaod
Apartments refor snior,ofer ane- ind twc-bedroom agarents and serve
Pouseholds 60% of he.

Maore lace i Charltt, s  supportve housing development with 120

apartments for men and worn

en ho were once chroncally nomeless, Charlote's
Housing Trust Fund provided st round o support to Moore Place in 2010
for 85 units

‘THE HOUSING ECONOMY

KNIGHTDALENEXT HOUSING DATA UPDATE

) - - $171,300
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ROSWELL [incl

Strategy, Concepting,
Messaging and Design

Branding

Logo Development Roswell, Georgia—
a classic, southern

Event Branding town where business
Collateral comes to life.
Identity

Website

A Guide to
Starting your

Business in R
Roswell

dpportunit:
Make Rosv
business, and a great place to live

ivisions of GM, Kimberly-Clark Corporation, Yardi,
t and Kloeckner Metals

Contact us today for information on relocating your
business to Roswell.

ROSWELL fincl

building business | connecting community

678.823.4004
roswellinc.org

\a FOOD.
w FOODY,
s e FOODIEST.

ROSWELL [Incl

building business | connecting community

about | businesses | community | directory | BECOME A PARTNER

Directory

Community : £ : ROSWELL [incl
conomic

Development

Roswell, Inc. Events



GEORGIA

ARMY

NATIONAL

GUARD
*

Strategy, Concepting,
Messaging and Design

Collateral
Publications
Direct Mail
Display Ads

Our goals are to provide access to over 150 job
specialties, allow students to attend college or
vocational training with little or zero debt and forge
strong, successful community leaders.

‘When your student makes the decision to join the
Georgia Army National Guard, they will enter a world
where goals are within their grasp; where they will
learn to overcome any and all challenges before them.

ADDRESSING THE NEED

On average, 20% of Georgia's high school graduating
classes that attend post-secondary education are not
HOPE eligible. The National Guard helps fill this gap
by providing state service scholarships and federal
tuition assistance.

“Basadondat fom the 20202021 schol yer provdad by the Governors ffieof tudent

Aceemar (GO8A) HOPE Elgbl racaes and ot Secondary 1L Reprt- deooacs
it igoss ool condashbesri da roport o

ARMY
NATIONAL
GUARD

*

Get paid to learn skills
that are hard to develop
elsewhere. The National
Guard exposes youto a
wide network of career
opportunities.

THE TRAINING THAT
TAKES YOU HIGHER.

1800-GO-GUARD * NATIONALGUARD.com

GUARD com

GEORGIA

A Y@ 1-800-GO-GUARD
NATIONAL

GUARD NATIONALGUARD.com
*

PREPARING STUDENTS
FORWHAT'S NEXT

STATE TUITION
ASSISTANCE
THROUGH SERVICE

© ©0

UPTO100% CIVILIAN
INIBI e oI A2 CAREER TRAINING
TR EEED THROUGH CREDENTIALING
* Certificates ASSISTANCE AND
+ Assosiate's Degres MILITARY SCHOOLS
g UPTO $4K PER FISCAL YEAR

* Bachelor's Degree . L
* Comptia IT Certifications

% Private Pilot's License
* Certified Personal Trainer (CPT)
* Commercial Driver's License (CDL)

* First Professional Degree
* Master's Degree
* Doctorate

* Emergency Medical Technician (EMT)
* Certified Electrician

* Certified Welder

and more...

1-800-GO-GUARD * NATIONALGUARD.com

B GEORGIA EARN
§ ARMY MONEY

NATIONAL
GUA

AND A

DEGREE.

PART-TIME SERVICE =
FULL-TIME BENEFITS

GEORGIA

ARMY
NATIONAL

GUARD
*




Campaign Strategy and
Development

Advertising
Outdoor
Social Media

RAISE(~)
THE

YOUR CAREER
PATH LOOKS
GOOD IN BLUE.

Incentives available for candidates
with associate and bachelor degrees*

JoinAtlantaPD.org
*Must be 20.5 years of age or older to apply.

JOIN OUR TEAM AS WE PREPARE
FOR THE WORLD TO COME TO
ATLANTA IN 2026.

We Are Hiring. JoinAtlantaPD.org
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Making an impact through nonprofit

Take Control. \We Can Help™

nonprofit
ZOO ATLANTA ARC ?EE%N‘E:C.E::
American & ARTHRITIS
Red Cross @ #FOUNDATION®

.

koo

BOY SCOUTS
OF AMERICA

e

American
Heart
Association.

\ |4

/

FRESH

IDEAS
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ZOO ATLANTA

Concepting, Messaging
and Design

Event Branding
Logo Development
Collateral
Promotions
Naming
Email blasts

Z0O ATLANTA
\%7 Ly v
o, f Jf_r.r.!_{_-jr{_

Zoo Atlanta
invites you to join us in a gathering to celebrate nature,
conservation and wildlife at the

2023 Geastly Feost
4 1

4 A
h M AR
VR
4

Tugftts  Toncy

Saturday, May 6 - 6:00 pm

4

Cocktails and hors d'oeuvres on the grounds of
Zoo Atlanta followed by an auction, dinner and dancing.

Black-tie optional




ADVANCING
SCIENCE
IN AMERICA

Concepting, Messaging
and Design

Event Branding
Logo Development
Collateral

L l Chh:{wér !ﬂchmei Iél nMgHEHDUSE
Y |

* LabVIEW meets ALD: Enhancing Tritium Science with
:  Advanced Diagnostics and Control

@ AliviaErdg "

.. o

Innovation
in Georgia

ARCS®
FOUNDATION
ATLANTA
SCHOLAR
YEARBOOK

CULTIVATING SCIENTISTS
IN GEORGIA SINCE 1992

2024

Georgia |
Tech |

" Using Spectroscopic Techniques at Different Scales
: to Characterize Planetary Surfaces

-----

Errusiaing reusicape ot Eat




American
Red Cross

Concepting, Messaging
and Design

Event Branding
Logo Development
Collateral

' Starte Vit quf-




BOY SCOUTS
OF AMERICA

Concepting, Messaging
and Design

Event Branding
Logo Development
Collateral

-

The Boy Scouts of America
has helped create

great cilizens and leaders.

Scouts have gone on to
become some of history's most

influential people

Suppon scouting and help

__us make it arobher

WE NEED

zle) £

LIKE THESE

@




Concepting, Messaging

and Design

Event Branding

Logo Development

Collateral
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Making hospitality eventful

Ctely s
WORLOWIDE OLYMEIC PARTNER G a rder. <\
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encore

Strategy, Concepting,
Messaging and Design

Branding

Logo Development
Collateral _ P P ——
Publications
Advertising
Website
Promotional Items

The energy of the stage.

encore

Brantley Manderson

Brantley@encoreatlanta.com

MARCH 2019 404.293.0060



M
E N Chattahoochee
: ]\ NATURE CENTER

Strategy, Design and HTML
Development

Branding
Website
Advertising

IS PLACE 1S FOR. THEBIRDS
FUNSLOVING pEgbL_ T00. &%

i

WATURL CINNVEA

RHYTHI"I

« OF THE »
CDHL‘.EH‘T SERIES
e GET YOUR NATURE ON
e e e : Tat. Xerovid erchic to inciae. Rorumaui utecta aceatiam et, tem eatiunt aut ute nostem.
, N Moles: mporepudam voluptu riaeptaquae nis aut pellande et volorumeni consequid

Chattahoochee qui ne vitatem oluptia quae. Ima voluptatia porem umeni consequid qui ne vitatem

E-Nc Chattahooches r !

NATURE CENTER oluptia quae. Ima vo.

HOW TO
Mcomee bl
_ WITH YOUR,
FAMILY

. - \
FOR YOUR =5 4 ENC Sastzhoochee
S p E c l A L E v E N T 3 . Visit Atlanta’s Nature experience destination this weekend. Just a short
i - y drive to Roswell will bring you and your family together in nature. Join
T H E p l v E R l S . / 4 3 us for community events for.children, families and adults. Enjoy wildlife
c A L L l N G = ¢ & | '8 programs, hiking, environmental education, horticulture and much more.

learn more at chattnaturecenter.org

GET YOUR NATURE ON

GET YOUR NATURE OR




Ccetoly

Concepting, Messaging
and Design

Event Branding
Logo Development
Collateral

Feel What Its Like To Be Part Of
The Olympic Games!

Feel what it's Like
To Be Part()f
The Olympic
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CA€SARS
PALA<L¢

LAS VEGAS

Concepting, Messaging
and Design

Event Branding
Logo Development
Collateral

CA€SARS
CASINO.COM - _

CASINO GAMES GET STARTED PROMOTIONS TOTAL REWARDS MOBILE CASINO SUPPORT :

TOTAL PROGRESSIVES

“DOUBLE YOUR DEPOSIT UP T0$300! | s6ssisi4.09

DEPOSIT $25, PLAY WITH $50. /B S—3)  atestumens

DEPOSIT $300. PLAY WITH $600! NS a7 [ R

. ha rhara h.

' DehhleL
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) e A friiang PR |__ ey  Doubile Do
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- -

REGISTER NOW AND hECEwE $10 FREE




SixFlags

A Thrillst

Complete Annual Season Pass
Campaign, Strategy, Development and
Deployment for 36 Outer Markets

It's playtime!™

BUY ONE GET ONE | ¢~

FREEI

Six WFlags ¢:si..  Six WFlags 2.

It's playtime!™

BUY ONE GET ONE

- FREE!

- OVER GIORORA

Flementary Mmﬂm
o 118 g 1 My 6

- OVIR GIOBGIA

Order Early'

Space is Limited
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Advancing innovation in healthcare

healthcare

/
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Boehringer
I|||I Ingelheim

vancedGastroenterology
associates,uc

NA

NORTHSIDE HOSPITAL

earbor

PHARMACEUTICALS. INC.

Cord Blood
..0 Solutions

A Private Stem Cell Bank

TRANSFORMHEALTHB(

ANYLABTEST

NOW §

X STIEFEL

Research in Dermatology™

.dataRx

The difference is visible

2o<15 EyeCare

Focusing on the Future

Sciele

Pharma, Inc.

INIC

Resources LLC

/
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IDEAS



Claripel’'Cream

With Sunscreens

Claripel
Product Awareness Campaign
Market: Physicians

No.

But for the spots
not intended by nature.
There’s Claripel.




> Iverson’

GENETIC DIAGNOSTICS, INC

Branding
Design, Develop, and Maintain

Worried
about
Warfarin?

Here’s some comforting news.

N

,> Iverson-

& EnadaeSTIC, b

Use genetic
testing to meet
your NPSG 3E
anticoagulant
safety objective.

Iverson Warfarin Dosing Panel

Does your patient
have a high risk
HPV strain?

High Risk HPV Panel

Know your
patient’s risk
of thrombosis.

Thrombophilia Panel
MTHFR/Factor Il/Factor V/

Is the impaired
ability to process
folate a risk factor
for your patients?

| MTHFR Panel
™ - 'y n
1> Iverson > Iverson
Lab Requisition Form
Lab Requisition Form—Warfarin GenoSTAT &I}{Q[SQ!}”
Complee ha

hhhhhh
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REENGUARD

Indoor Air Quality Certified

Strategy, Messaging and Design
Advertising

Collateral
Signage

DESIGN NEEDS CHOICES

The more choices, the more freedom. We have more than 200,000 Certified products

from furniture to flooring and everything in between. Spec GREENGUARD Certified

products and improve indoor air quality on your next project. Search our online

product guide to experience a world of choices. Indoor Air Quality Cercfied

www.greenguard.orglgreensource 800.393.7025

i Eery iy

GREENGUARD Certification Adds Value.

Ongoig erifcaton s requred o resin
cetfcatin, :

st — it
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Cleaner Air. Healthier Children.
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ANYLABTEST f

NOW

Strategy, Messaging, Design
and Franchise Developement .
HORMONE LAB

TESTING SERVICES

FEELING OFF BALANCE? ASK ABOUT OUR HORMONE PANEL.
IT MAY BE THE ANSWER TO FINDING YOUR STABILITY.

N

GET YOUR B-12 SHOT TODAY
HAPPY - HEALTHY - ENERGIZED

PHARMACY

== = =_alhl| ooas d
e il

= 3 -

i E — NOW OFFERING
WOMEN'S HEALTH A UNIQUE PATH

"ﬁE.f I_E_%T_!HG TO FRANCHISE OWNERSHIP IN
g Y. SELECT RURAL COMMUNITIES

¥
NOW ﬁ
2024

FRANCHISEE
CONFERENCE

GENERAL HEALTH , I i\ \

Ab ANY LAD TEST NOWE, we're in Ohe business of helping | F | e iR oF
U gt on the path to wallness, Dur Aanusl Checkup i Avrantyy
Pamel prosddes an overall snagshot of your general
sl We makg it sasy o share results with your
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TRANSFORMHEALTHB(

Initial startup consulting

Market planning and research

Branding

Created and deployed all marketing campaigns, developed
all business and marketing materials, including clinical
forms and handbooks.

Franchise development strategies

Coordinated all location launches

Acquired by Premise Health

|5.'
.~! *
k ** 1

-FOR’ HEALT.HB(

< o ‘\lk,
e have.a better way.

Worksite Healthcare (> Correctional Healthcare

What are the benefits of We're helping reduce costs
on-site healthcare while making quality health care

by TransformHealthRx? accessible and affordable at the
same time— with on-site clinics
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Give technology a boost

technology
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‘ EMINENCE GREY cricket

.
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LAND OF * * * FORWARDEDGE
OPPORTUNITY
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Comprehensive Technical Solutions ¢ SOLUTIO"S, '.Lc
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‘ EMINENCE GREY & EMINENCE DEFENSE

Strategy, Concepting,
Messaging and Design

Branding

Logo Development
Collateral

Website
Advertising
Illustrations
Animation

Deterministic, Secure, Mission-Aligned and
Survivable.

Cortact Erunance Gowy

A NVIDIA

Soveraign Al Infrastructure,

Eminence Defenseis a
that gene s and pro
for the Joint Force.
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FORWARD

Strategy, Concepting,
Messaging and Design

Branding
Website
Advertising
Illustrations
Animation

Al-Driven, Quantum-Resistant Encryption
Solutions for Critical Infrastructure

Authors
03/20/2025

‘LABORATORY
TESTING IN
YOUR POCKET!

Quantum Day is Coming.
Ensure You're Protected Today.

Meet Isidore Quantum® - the g istant encryption device designed for secure
communications from the factory floor to the forward edge of operations.

+ CNSA 2.0-Compliant: delivers post-  Zero-trust by Design: hardware-enforced
quantum resilience for government and separation reduces ris!

O + Automated Rekeying: significantly
+ Seamless Integration: drop-in devices are  reduces the cost and cognitive load for
protocol, network and end-device agnostic  management teams

- COTS-Based: 100% commercial offthe-  + Field-proven form factors: deployed today
shelf hardware is costeffective, scalable, i land, sea, air and space
and exportable
Isidore Quantum provides quantum-resistant security for your networks,
protecting you from threats of tomorrow.

EDGE
Connect with Forward Edge-Al today at Booth 115!

For more information or to schedule a demonstration contact us at
forwardedge.ai/IsidoreQuantum

Jr— FOWARDEDGE Al




Cc:aherent Logix

Strategy, Concepting,
Messaging and Design

Branding

Logo Development
Collateral

Website
Advertising
Illustrations
Animation

Social

Hypers{

Platform Overview

Coherent
Logix

Redefining Hardware as Software™

Real-time processing of
wideband data sources in low-SWaP
operating environments

Cybersecurity, software-defined
networking, software-defined radio,
hyperspectral imaging, synthetic
aperture radar, cameras and sensors

Multi-modal Al data analysis
and novel signal detection

Edge decisioning; intelligent response
to changing environments

Cc}herent Logix

! Redefining Hardware as Software

N/ -
H I{ |
The world’s most advanced SoCs for space and terrestrial edge applications.

4x | 50% | 40%

compute lower power better price
throughput consumption
advantage

,/'

4x C

faster TTM, fully software-
upgradable and defined and
reprogrammable [ C-programmable

Coherent Logix

Redefining Hardware as Software”




Vaccination
Technologies
& Services

Strategy, Concepting,
Messaging and Design

Branding
Collateral
Advertising
Training Materials
Communications

VRTrainin

Vaccination
Technologies
& Services

T SCANTO SEE
VRTRAINING
IN ACTION.

©2021 Boehringer Ingelheim. All Rights Reserved.

1x250 ym microns  8x 125 pm mmicrons x50/

TS

A higher RS value (>1.0) indicates spray inconsistencil
can cause extremes in droplet size and make for a wil

The objective of spray vaccination is to reach the up
small droplets (<3.7 microns) then these droplets m
desirable bio-device is one that can produce drople|
anterior parts of the trachea.

B. Measuring droplet size

Spray droplets are measured in microns (um), which
For poultry, spray bio-devices are designed to reach|
droplets will decrease in size due to evaporation an
equipment, such as the phase doppler interferomety
accurately measure parameters like droplet size dis

C. Other important physical characteristics of drop)|
When droplets are divided in half diameter, their nu|
droplets increase, the spray coverage will increase (|
and number of droplets must be correct. However, il
Conversely, if the droplets are too large, they will ng
ground without reaching the target areas on the bir

L
-

Figure 1. Division of the droplet by half Figure 2.
results in eight-fold the quantity of droplets.

3. How to evaluate a spray vaccination|

Bio-devices are by ing the followi

™\ Boehringer
||||| Ingelheim

SPRAY VACCINATION

OF POULTRY

By Héctor Garcia, DVM, IMETA VTS Manager
and Chien Nguyen, Global VTS Specialist \
This white paper explains the main characteristics and functionalities of spray
vaccination and bio-devices for veterinary use in poultry. The content includes:
1. What spray vaccination means?
2. Understanding droplet size

3. How to evaluate a spray vaccination bio-device?
4. Conclusions

1. What spray vaccination means?

Spray is the scattering of water droplets through the air. It is a method used to deliver vaccines effectively and
efficiently to many chickens. During spray vaccination, water droplets meet the mucosa surfaces of the eyes,
nares, mouth, oropharynx, and upper part of the trachea. The vaccine virus as well as respiratory field viruses
replicate in these mucosa cells. With this action, the vaccine virus blocks field virus replication and stimulates
the immune system, specifically cell-mediated immunity, and the in-situ production of, mostly but not
exclusively, immunoglobulin A.

2. Understanding droplet size
A. Droplet size concept

Any given spray vaccination bio-device generates a range of droplet sizes known as droplet size distribution.
Droplet size is normally referenced as the droplet diameter measured in microns (pm). Droplet size distribution

is reported in terms of Dv0.1, Dv0.5, and Dv0.9 categories related to the volume sprayed.“” Dv0.1 is the droplet
size at which 10% of the total spray volume is made up of droplets that are equal to or smaller than the given
droplet size. At the other extreme, Dv0.9 is the droplet size at which 90% of the total spray volume is equal to or
smaller than this given droplet size. Dv0.5 is the volume median diameter; it is the droplet size at which 50% of the
sprayed volume is made up of larger drops and 50% of the volume is made up of smaller drops.

Another metric to consider is relative span (RS), which reflects the uniformity of the droplet sizes in the spray in
relation to the volume median diameter. The RS formula is RS = (Dv0.9 - Dv0.1) / Dv0.5.

The smaller the RS value (>1.0) the lower the variance in droplet sizes and this translates to a more uniform spray.
An RS value of 1.0 or less would be represented by a tight bell-shaped curve if the distribution were to be graphed.

TS

Engineering:
- Droplet sizes

«  Droplet size distribution (DV0.5, DV0.1, DV0.9)

+ Relative span

«  Percentages (amount) of droplet sizes
Coverage

Volume and consistency

2 + SPRAY VACCINATION OF POULTRY

+  Usability
- Easeofuse
- Ease of cleaning
- Efficiency
~  Durability

™\ Boehringer
IHII Ingelheim

__\ A -\ k
ARE ONLY PART

OFTHE STORY.

While we are known worldwide for our innovative and effective
vaccines...it’s our people and services that set us apart.

We provide veterinary support, vaccination bio-devices, and
dedicated service technicians to keep your flock healthy and

your business successful.

Tochnslogn
&Senicer




foodmate AR
Poultry Processing Systems fOOd mate

A DURAVANT COMPANY

Concepting, Messaging
and Design

Have you
Logo Design

Advertising
Collateral

Calendar ea r e
Newsletters (print & digital)
Direct Mail

word?
®

FOODMATE IS THE
HOME TO INTELLIGENT
SOLUTIONS.

Two new innovations to be unveiled at IPPE 2023.
Stop by our booth for live, on-demand demonstrations.

'I_ foodmateus.com ~
[

: —

foodmate

Poultry Processing Systems

.':i.rr.ri_q“.‘




cricket

Concepting, Messaging, Design, Get c moto g pure

Production and Translation for
Channel Support

Advertising _ \ ' whenyou swifch
Collateral -
Signage
Out of Home
Direct Mail : Must bring your number o Cricket

. . | on a $60/mo. voice plan. First
Social Media month service charge and tax

. . due af sale. Activation (in-store,

Translation Services $25/line) & add’l fees may apply.

Restr’s apply.

Intranet for Local Authorized
Retailer’s Support

Llamadas y mensajes
de texto ilimitados

5G

en todo el pais con
todos los planes’ Authorized Retailer

o

\ \\

N

hone 1o
_Cricket




HIGHTAIL

Concepting, Messaging
and Design

Event Branding

Logo Development
Collateral

opentext | HIEHTAL

GETTO
FINAL FASTER
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G-\ SOLAMED

' SOLUTIONS, LLC

REDEFINING THE BOUNDARIES

of Health and Human Performance

*

. Paul Root Wolpe, PhD
. REDEFINING
" THE BOUNDARIES
¢ OF HEALTH
- AND HUMAN
PERFORMANCE

About Paul

Paul Root Wolpe, PhD, is the Raymond Schinazi Distinguished Research Chair of Jewish
Bioethics, Professor of Medicine, Pediatrics, Psychiatry, Sociology, and Neuroscience and
Biological Behavior. After 17 years as the Director for the Center for Ethics at Emory University,
heis now the Founding Director of Emory’s Center for Peacebuilding and Conflict Transformation
(PACT). A social scientist and ethicist by training, Dr.:\Wolpe spent 17 years as the first Senior
Bioethicist for NASA. Aithought leader nationally in ethics and president and fellow of several
prestigious organizations, Dr. Wolpe is a founder of the field of neuroethics and was Editor-in-
Chief of American Journal of Bioethics Neuroscience.

Interview Topics

» HEthical challenges of medical care in space

+ Research on human subjects (terrestrial and in
space travel, commercial or agency)

« Ethical issues of death in space

Contact: (.\:\ SOLAMED

3
® pwolpe@emory.edu X\ sowmnons, e

Linkedin www.SolaMedSolutions.com
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