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What we do

Strategy

Marketing

Branding

Design and Content

Interactive/Digital

Advertising Campaigns

Media Planning and Buying

Public Relations

Trade Shows and Events

Research
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Agriculture

Building and Construction

Community

Corporate

Education

Financial

Healthcare

Hospitality

Non Profit

Technology
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Connecting corporate values
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FRESH

IDEAS

KIRI Veneer can be used to replace traditional hardwood veneer in most applications. 
KIRI Veneer uses a patent pending technology that allows paper to be transformed 
into a raw, unfinished veneer. This process incorporates multiple steps and layers to 
ensure the accurate depth, natural iridescence, and feel of hardwood veneer. KIRI 
Veneer requires subsequent coatings to be applied to the surface in order to achieve 
application appropriate chemical, stain, and scratch resistance properties. Due to 
the nature of the surface, KIRI Veneer may offer higher yields in coating coverage, 
thus allowing for lower application costs.  

***As of 8.1.22 not compatible with water based spray only stains*** 

Manufacturer assumes no liability for use of this information which is intended to serve as a general guide. 

It is the user’s responsibility to verify product compliance with all applicable regulations or permits before 
proceeding with use. Always pretest finishing products to verify suitability to the desired use before proceeding 
with any application. Manufacturer makes no warranties, express or implied, including (but not limited 
to) warranties of merchantability and fitness for particular purposes. Manufacturer will not be liable for any 
incidental, consequential or special damages or losses derived, directly or indirectly, from or as a consequence 
of purchaser’s use of this product. 

Performance data is based upon laboratory testing, as applied under ideal laboratory conditions. Since 
substrate, environment and application are all significant factors in actual product performance, this information 
should serve only as a general guide. 

TOPPAN INTERAMERICA, INC. 

PRODUCT DESCRIPTION

KIRI Veneer “A” Grade Paper Veneer

Example 
Components

Cabinet and Furniture End Panels, Center 
Panels on Shaker Style Doors, Drawer 
Bottoms, UV Cabinet Interiors, Flush Door 
Skins, Euro Cabinet Doors, Fixtures Industry, 
Closet Components, etc.

SPECIFICATIONS

Technology Patent Pending, Printed Paper Veneer utilizing 
50 gsm base paper and multiple print and 
surface layers

Species Available: Cherry, Maple  
Under Development: White Oak, Red Oak, 
Beech, Walnut, Alder, Birch, Teak

Core options MDF, Particle Board, Veneer Core

Lamination Can be roll laminated or contour wrapped to 
produce flat panels or various moulding profiles. 
Compatible  with most industry standard 
adhesives including Hot Melt

Staining & 
Finishing ***

Tested Systems:  UV Roll Coat, UV Spray, 
Dual Cure Spray, Conversion Varnish, Pre-Cat 
Lacquer, Water Based Urethane, Water Based 
Acrylic Varnish, Water Based Wiping Stain, 
Water Based Roll Coat, Solvent Based Spray 
Stain, Solvent Based Wiping Stain, UV Roll 
Coat Stain

Available Width 4ft = 50” (1270mm)

APPLICATIONS: 
• Kitchen and Bath Cabinets 
• Residential and Commercial Furniture 
• Interior Stained and UV Panels 
• Wrapped Moulding 

FEATURES: 
• Ready to stain and finish (no sanding 

required) 
• Can be roll laminated or wrapped 
• FSC certified 
• Consistent “A” grade veneer  

BENEFITS: 
• Accepts most stain types
• Easily integrates into existing finishing 

operations
• Direct replacement for hardwood veneer 

in most applications
• Natural look and feel
• Readily available in multiple species
• Supports ESG initiatives
• Reduces waste
• Lightfast
• Formaldehyde free

For more information:
www.kiriveneer.com

PRODUCT TECH SHEET 

The mark of 
reponsible forestry

FSC® C044029

www.fsc.org

KIRI Veneer can be used to replace traditional hardwood veneer in most applications. 
KIRI Veneer uses a patent pending technology that allows paper to be transformed 
into a raw, unfinished veneer. This process incorporates multiple steps and layers to 
ensure the accurate depth, natural iridescence, and feel of hardwood veneer. KIRI 
Veneer requires subsequent coatings to be applied to the surface in order to achieve 
application appropriate chemical, stain, and scratch resistance properties. Due to 
the nature of the surface, KIRI Veneer may offer higher yields in coating coverage, 
thus allowing for lower application costs.  

***As of 8.1.22 not compatible with water based spray only stains*** 

Manufacturer assumes no liability for use of this information which is intended to serve as a general guide. 

It is the user’s responsibility to verify product compliance with all applicable regulations or permits before 
proceeding with use. Always pretest finishing products to verify suitability to the desired use before proceeding 
with any application. Manufacturer makes no warranties, express or implied, including (but not limited 
to) warranties of merchantability and fitness for particular purposes. Manufacturer will not be liable for any 
incidental, consequential or special damages or losses derived, directly or indirectly, from or as a consequence 
of purchaser’s use of this product. 

Performance data is based upon laboratory testing, as applied under ideal laboratory conditions. Since 
substrate, environment and application are all significant factors in actual product performance, this information 
should serve only as a general guide. 

TOPPAN INTERAMERICA, INC. 

PRODUCT DESCRIPTION

KIRI Veneer “A” Grade Paper Veneer

Example 
Components

Cabinet and Furniture End Panels, Center 
Panels on Shaker Style Doors, Drawer 
Bottoms, UV Cabinet Interiors, Flush Door 
Skins, Euro Cabinet Doors, Fixtures Industry, 
Closet Components, etc.

SPECIFICATIONS

Technology Patent Pending, Printed Paper Veneer utilizing 
50 gsm base paper and multiple print and 
surface layers

Species Available: Cherry, Maple  
Under Development: White Oak, Red Oak, 
Beech, Walnut, Alder, Birch, Teak

Core options MDF, Particle Board, Veneer Core

Lamination Can be roll laminated or contour wrapped to 
produce flat panels or various moulding profiles. 
Compatible  with most industry standard 
adhesives including Hot Melt

Staining & 
Finishing ***

Tested Systems:  UV Roll Coat, UV Spray, 
Dual Cure Spray, Conversion Varnish, Pre-Cat 
Lacquer, Water Based Urethane, Water Based 
Acrylic Varnish, Water Based Wiping Stain, 
Water Based Roll Coat, Solvent Based Spray 
Stain, Solvent Based Wiping Stain, UV Roll 
Coat Stain

Available Width 4ft = 50” (1270mm)

APPLICATIONS: 
• Kitchen and Bath Cabinets 
• Residential and Commercial Furniture 
• Interior Stained and UV Panels 
• Wrapped Moulding 

FEATURES: 
• Ready to stain and finish (no sanding 

required) 
• Can be roll laminated or wrapped 
• FSC certified 
• Consistent “A” grade veneer  

BENEFITS: 
• Accepts most stain types
• Easily integrates into existing finishing 

operations
• Direct replacement for hardwood veneer 

in most applications
• Natural look and feel
• Readily available in multiple species
• Supports ESG initiatives
• Reduces waste
• Lightfast
• Formaldehyde free

For more information:
www.kiriveneer.com

PRODUCT TECH SHEET 

The mark of 
reponsible forestry

FSC® C044029

www.fsc.org
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Everyone gets a free 
Samsung Galaxy S22.
Trade in a Galaxy phone. Any year. Any condition.

Ask an expert for details.
Other trade-in devices may be eligible (must be in good condition with min. $35 trade-in value). Requires purchase on AT&T installment plan & qualifying AT&T wireless service. Well-qualified customers only. Restrictions apply.
© 2022 Samsung Electronics America, Inc. Samsung word and design, and Galaxy S are trademarks of Samsung Electronics Co., Ltd. Use only in accordance with law. © 2022 AT&T Intellectual Property. All rights reserved.

PRO PO 0422 07312 Ea

Scan for deals.

unlock.att.com/deals
Data rates may apply.

Design & Production for 
In-Store Marketing

Collateral
Signage 

Everyone gets a free 
Samsung Galaxy S22.
Trade in a Galaxy phone. Any year. Any condition.

Ask an expert for details.
Other trade-in devices may be eligible (must be in good condition with min. $35 trade-in value). Requires purchase on AT&T installment plan & qualifying AT&T wireless service. Well-qualified customers only. Restrictions apply.
© 2022 Samsung Electronics America, Inc. Samsung word and design, and Galaxy S are trademarks of Samsung Electronics Co., Ltd. Use only in accordance with law. © 2022 AT&T Intellectual Property. All rights reserved.

PRO PO 0422 07312 Ea

Scan for deals.

unlock.att.com/deals
Data rates may apply.

PRO AI 0422 07380 Ea

Scan for deals.

unlock.att.com/deals
Data rates may apply.

This Mother’s Day, 
say thanks to the 
mom in your life.



Added 
Services 

That 
Lead 

to Your 
Success

Let Us Handle the Installation
Trust HD Supply to provide reliable, high-

quality, cost-effective labor. We provide 

general contracting and on-demand 

installation of plumbing products. Benefit from 

our extensive network of carefully-screened 

installation experts. All of our contractors are 

licensed, background checked and insured. 

Services include brand name plumbing 

systems and equipment, one-year installation 

warranties and 410A conversions.

Expert Product Support
Call us when you’re stuck on a tough 

installation, have a question about your 

plumbing system, need assistance finding 

a repair part, or need help on any other 

maintenance job. Our highly skilled associates 

have an average of 20 years of experience 

in property maintenance and repair and can 

provide advice, troubleshooting, product 

specifications, part numbers and more.

If you replace 100 locks per year, you would 

save the following amount of time by rekeying:

• 2,700 minutes—that’s 45 hours…more than 

5 full days with Kwikset Deadbolt 

• 1,500 minutes—25 hours…3 full days with 

Shield Security 

Proven Reliability
HD Supply products are tested to meet 

the highest standards for performance and 

reliability.  We also have all of your rekeying 

tools and blank keys. Shop our top brands and 

styles and rely on next day delivery.  

Complete Keying Services
HD Supply provides custom keying services 

to meet your property needs. All of our 

stocked residential and commercial locksets 

(individually keyed, non-mastered, non-

smartkey) are available to fit your keying 

requirements. Save time and money with HD 

Supply keying services—eliminating the need 

for a locksmith and on-site fees. Services 

include:

• Keying alike

• Keying alike in groups

• Keying to a specific key code

• Master keying

• Grand master keying

• Key cutting

To Rekey, or Not to Rekey

hdsupplysolutions.com/hardware

Save Energy Costs 
With Extensive Choices 
For Weatherstripping
Find the right weatherstrip to seal gaps below 

exterior doors at HD Supply. Premium door 

weatherstrips are anodized aluminum and 

vinyl products tested to ASTM air infiltration 

requirements. Sealing the gaps below exterior 

doors can save up to 15 percent in heating and 

cooling costs—saving potentially hundreds of 

dollars annually per household or unit.

Strategy, Concepting, 
Messaging and Design

Collateral
Publications
Infographics

hdsupplysolutions.com/hardware

HARDWARE

YOUR RESOURCE 
FOR EVERYTHING 
HARDWARE AND MORE

Opening Up!
Quick Guide to Popular Styles in Doors

Madison
Single-Panel Doors
Clean & Chic

Two-Panel Doors

Many doors in standard 
sizes ship overnight!

Timeless & Flexible

Colored
Slabs
Fun & Stylish

Standard...

...or Custom?

Sized & prepped to 
your specs!5

days

1
day



PRODUCTPRODUCT
S E L E C T I O N G U I D E

Strategy, Messaging and Design

Advertising
Branding
Product Naming
Collateral
Product Launches
Video 
Trade Shows 
Social Media
Emails
Newsletters

ARTIFICIAL TURF’S NEXT PLAY.
Superior performance through sustainability. The NXTPlay performance shock pad is 
a creative solution for an artificial turf field at the end of its useful life. We are recycling 
certain old playing surfaces and transforming them into an innovative, high-quality product 
with environmental value. NXTPlay is designed with safety in mind, delivers excellent 
playability and aids in the diversion of used turf from landfills.

SUSTAINABLE. PLAYABLE. RELIABLE.

REVOLUTIONARY

CAPABILITIES
DESIGN

ARTIFICIAL TURF’S NEXT PLAY.
Superior performance through sustainability. The NXTPlay performance shock pad is 
a creative solution for an artificial turf field at the end of its useful life. We are recycling 
certain old playing surfaces and transforming them into an innovative, high-quality product 

NXTPlay is designed with safety in mind, delivers excellent 



Strategy, Concepting, 
Messaging and Design

Branding
Logo Development 
Advertising
Collateral
Product Launches
Spec Sheets
Social Media

Creaturf

SEC Network
College Gameday
Home Team Turf™

College Football Playoffs

Shawgrass Blog

Artificial Grass: The Future of Green Landscaping
The Secret to a Lush, Low-Maintenance Lawn

SEC Network

Earlier this month, our Creaturf product was featured on the SEC
Network during the SEC Championship game! Shawgrass is

always proud to be a part of a production like this and showcase
the awesome capabilities of our Creaturf products.

College Gameday

Shawgrass had the honor of producing a custom Creaturf floor
that was featured on Veteran’s Day and the Army vs. Navy

game! The graphics were designed by our partner, The Graphic
God.

Home Team Turf™

My Home Team Turf Offers First Officially Licensed Turf
Products.

Shawgrass announces an exciting new partnership with My
Home Team Turf. Together the team provides officially licensed

professional sports turf mats. The mats represent a perfect
addition to tailgates, mancave-she sheds, flatbeds, RVs, event,
and red-carpet moments. Live on what they play on with sports

mats from My Home Team Turf.

My Home Team Turf™ is 100% women-owned and operated,
specializing in this first ever Officially Licensed collegiate and

professional sports turf products.

My Home Team Turf™ strives to continue to push boundaries to
deliver cutting-edge solutions that enrich the fan experience.
Making them the perfect partner to utilize Creaturf products.
Creaturf is a new product innovation making waves in the

artificial turf industry. Creaturf is a patent pending, fully
customizable indoor turf solution allowing customers to print any
design onto the turf surface. This product is proudly produced in

the USA.

Shaw Sports Turf is the Official
Synthetic Turf Sponsor of the

College Football Playoffs

As an official sponsor, Shaw Sports Turf will have marketing
segment exclusivity on-site within College Football Playoff
National Championship weekend events in January 2024.
Through this partnership, Shaw Sports Turf will showcase its
innovative, differentiated products throughout the event spaces
leading up to the 2024 national championship game, slated for
Monday, January 8 at Houston’s NRG Stadium. “We’re excited
that our products will serve as the foundation for the fan and
athlete experience at Playoff Fan Central, Championship Tailgate
and beyond,” said Chuck McClurg, Vice President of Shaw’s turf
division.

This sponsorship also designates Shaw as the Official Flooring
Provider of the College Football Playoff.

In the ever-evolving world of landscaping, a revolutionary trend is
taking root — synthetic turf. As we collectively strive toward a
more sustainable future, the shift from traditional natural lawns to
synthetic alternatives is gaining momentum. Join us as we
explore why artificial grass is emerging as the frontrunner in the
quest for eco-friendly landscaping.

The Water-Saving Wonder
Mowing Down Expenses and Emissions
Biodiversity Harmony
The Long-Term Investment
Aesthetics Without Sacrifice
Paving the Way to a Greener Tomorrow

In the ever-evolving world of landscaping, a revolutionary trend is
taking root — synthetic turf. As we collectively strive toward a
more sustainable future, the shift from traditional natural lawns to
synthetic alternatives is gaining momentum. Join us as we
explore why artificial grass is emerging as the frontrunner in the
quest for eco-friendly landscaping.

The Water-Saving Wonder
Mowing Down Expenses and Emissions
Biodiversity Harmony
The Long-Term Investment
Aesthetics Without Sacrifice
Paving the Way to a Greener Tomorrow

185 S Industrial Blvd
Calhoun, GA 30701

shawgrass.com

©2023 Shawgrass. All rights reserved. SHAWGRASS is a registered trademark, Creaturf is a
trademark of Shaw Industries Group, Inc., a Berkshire Hathaway Company.

shawgrass®

TheLandscape
Q42023

Whether you’re a golfer looking to improve your short 
game, a parent trying to help your little slugger get ahead 
in the game, or just looking to entertain your guests with a 
round of bocce ball, Shawgrass has you covered with our 
active lifestyle turf.

Instead of investing a great deal of time and money into 
improving your game through the use of public recreational 
facilities with limited business hours, invest in improving 
your backyard so you can practice when you want.

Shawgrass offers a complete line of putting turf, batting 
cage turf, and recreational turf, all designed to look and 
perform just like the real thing.

Versatile
Indoor / outdoor

Performance
Accommodates any skill level 

& amount of use

Pad Option
Available for tailored

performance

Tips Collection
014SG Tips NY Putt
229SG Tips Elite Putt
230SG Tips Pro Putt
335SG Tips NY Tee Line
366SG Tips Tee Line
    

Spring Collection
148SG Spring Season 5mm
149SG Spring Fresh
150SG Spring Choice 1

Active Lifestyle

Navigation Collection
359SG Navigation Trek
360SG Navigation Adventure
361SG Navigation Excursion
    

Journey Collection
250SG Journey
    

Village Collection
350SG Village Park
351SG Village Garden
352SG Village Meadow
430SG Village Town Square

Meraki Collection
342SG Meraki Zeal 
343SG Meraki Mania 
344SG Meraki Craze
    

Rye Collection
183SG Summer Rye
184SG Fresh Rye
    

Reserve Collection
345SG Reserve Refuge 
346SG Reserve Serenity 
347SG Reserve Haven 
348SG Reserve Sanctuary

Residential Landscape

PRODUCT 
SELECTION GUIDE
The turf is always greener.

A Name & A Brand 
You Can Trust
Since becoming a wholly owned subsidiary Berkshire Hathaway 
Company in 2001, Shaw Industries has employed substantial assets, 
investments, key acquisitions and partnerships. These initiatives allowed 
Shaw Industries to quickly secure a position as a market leader excelling 
in providing synthetic turf solutions for sports, commercial, residential 
landscaping, pet facilities, parks, playgrounds and landfill closures.

For Shaw Industries quality is the top priority. 
When you buy a Shawgrass product you 
have the peace-of-mind in knowing that 
your turf comes with a Shaw backed 
warranty, and our commitment to 
providing you with the very best 
product from our world class 
manufacturing facilities.

A
M

ERICAN OWNED

&
O P E R ATE D

A
M

ERICAN OWNED

&
O P E R ATE D

Committed to 
Sustainability

INSTALLING SYNTHETIC TURF IS A POSITIVE MOVE 
FOR WATER CONSERVATION ESTIMATED TO SAVE 55 
GALLONS OF WATER PER SQUARE FOOT PER YEAR.

• Between 30,000 and 70,000 
gallons of water per year are used 
to irrigate a 1,000 square foot lawn

SYTHETIC GRASS NATURAL GRASS

Square Feet 1,200 1,200

Initial Installation Cost $8.00-$12.00 $2.50

Irrigation System and Installation Cost N/A $4,500

INITAL TOTAL INVESTMENT $9,600-
$14,400 $7,500

SYNTHETIC VS NATURAL

Life Cycle Cost 
Comparison Analysis 

• The average resident spends 
150 hours per year maintaining 
the lawn. Synthetic turf 
eliminates that need.

• The EPA estimates that on average 33.2 million 
tons of yard trimmings were generated per 
year, the third largest component of Municipal 
Solid Waste in landfills.

SYNTHETIC TURF CAN ALSO ELIMINATE WASTE 
AND TIME SPENT ON MAINTENANCE.

Why
Shawgrass?

Spec Sheet

17892 SG 225 Recess Run 1.5 310 Product Tag 012524.indd   117892 SG 225 Recess Run 1.5 310 Product Tag 012524.indd   1 1/25/24   3:00 PM1/25/24   3:00 PM



Georgia-Pacific Chemicals is meeting today’s environmental concerns with a new portfolio offering including lower 
bisphenol A, lower free formaldehyde and lower phenolic monomer resins. These new products may enable users to 
meet new regulatory and labeling challenges. 

For more information or to request a sample, 
call 866-4GP-CHEM, or visit www.gp-chemicals.com/coatings-resins.

The Georgia-Pacific logo is a trademark owned by or licensed to Georgia-Pacific Chemicals LLC. © 2020 Georgia-Pacific Chemicals LLC. All rights reserved. IND-0190-2001. The information and technical data 
herein is believed to be accurate. It is offered for your consideration, investigation and verification. Buyer assumes all risk of use, storage and handling of the product. EXCEPT AS SET FORTH IN OUR STANDARD 
TERMS OF SALE REGARDING THE PRODUCT, NO WARRANTY, EXPRESS OR IMPLIED, IS MADE INCLUDING, BUT NOT LIMITED TO, IMPLIED WARRANTIES OF MERCHANTABILITY OR FITNESS FOR A PARTICULAR 
PURPOSE WHICH ARE SPECIFICALLY EXCLUDED. Nothing contained herein shall be construed as a license to operate under or recommendation to infringe any patents.

Visit us at ACS Booth #2366

Concepting, Messaging, Design, 
Translation and Motion Graphics

Collateral
Point of Purchase 
Signage
Direct Mail 
Packaging

Georgia-Pacific Chemicals is meeting today’s environmental concerns with a new portfolio offering including lower 
bisphenol A, lower free formaldehyde and lower phenolic monomer resins. These new products may enable users to 
meet new regulatory and labeling challenges. 

For more information or to request a sample, 
call 866-4GP-CHEM, or visit www.gp-chemicals.com/coatings-resins.

The Georgia-Pacific logo is a trademark owned by or licensed to Georgia-Pacific Chemicals LLC. © 2020 Georgia-Pacific Chemicals LLC. All rights reserved. IND-0190-2001. The information and technical data 
herein is believed to be accurate. It is offered for your consideration, investigation and verification. Buyer assumes all risk of use, storage and handling of the product. EXCEPT AS SET FORTH IN OUR STANDARD 
TERMS OF SALE REGARDING THE PRODUCT, NO WARRANTY, EXPRESS OR IMPLIED, IS MADE INCLUDING, BUT NOT LIMITED TO, IMPLIED WARRANTIES OF MERCHANTABILITY OR FITNESS FOR A PARTICULAR 
PURPOSE WHICH ARE SPECIFICALLY EXCLUDED. Nothing contained herein shall be construed as a license to operate under or recommendation to infringe any patents.

Visit us at ACS Booth #2366

NAVIGATOR and the Georgia-Pacifi c logo are trademarks owned by or licensed to Georgia-Pacifi c Chemicals LLC. ©2016 Georgia-Pacifi c Chemicals LLC. All rights reserved.

Contact us for more information on how NAVIGATOR® products can benefi t your operation 
at 1-866-447-2436 or visit www.gp-chemicals.com

Experience sheet softness as well as superior sheet control, increased crepe ratio, and improved 
blade wear -- Leading to higher throughput and above all, exceptional protection for your Yankee dryer.

Going Where No Yankee Dryer Coating Has Gone Before.



Concepting, Messaging, Design 
and HTML Development

Advertising
Product Naming
Collateral
Trade Shows

Back wall message

Window mural

DELIVERING SAFETY, QUALITY  AND SUSTAINABILITY.

Conference room postersConference room posters

Safety first.
Quality, also first.
Two things go hand in hand with our pizza boxes. 
The safety of your pizza is our main concern, but it’s 
the quality of our boxes that achieves it. We adhere 
to the strictest quality and food safety standards with 
materials sourced from, and boxes manufactured right here 
in North America. Available through distributors nationwide.

westrock.com/pizza
pizzaboxes@westrock.com

Visit us at The Pizza Expo 
August 17-19, 2021 
Las Vegas Convention Center
Booth #XXXX

©2021 WestRock Company. All rights reserved.

westrock.com/pizza

Track record 
of proven 
performance
WestRock is a leading paper and packaging 

company committed to our customers in North 

America and around the globe. Decades of 

delivering as promised are part of every grade 

we produce. With multiple containerboard 

production facilities, our breadth and scale 

ensure you get the product you need, when 

you need it, regardless of market conditions.

Built on experience.

Full suite of containerboard grades
DiamondTopTM Liner
A broad family of white linerboard solutions 

for your complete graphic printing needs.

  DiamondTopTM

 white top linerboard

  DiamondTopTM Solid
 fully bleached linerboard

  DiamondTopTM 1C
 single-coated white top linerboard

  DiamondTopTM 2C
 double-coated solid bleached linerboard

FeatherweightTM Liner and Medium
Lightweight linerboard and corrugating medium 

solutions that are true heavy hitters

EnduraLinerTM and EnduraFluteTM

A complete range of standard and High Performance 

linerboard and corrugating medium grades

HyPerformTM Liner*
Linerboard that meets demanding strength 

requirements at lighter basis weights

*Available in South American markets

Containerboard you can count on.

A World of Solutions 
Delivered



of building and construction

Henderson
Shapiro, Inc.

shaping the

of building and construction
world

Henderson
Shapiro, Inc.

shaping the



Shaping the world of                         
building and construction
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KIRI Veneer can be used to replace traditional hardwood veneer in most applications. 
KIRI Veneer uses a patent pending technology that allows paper to be transformed 
into a raw, unfinished veneer. This process incorporates multiple steps and layers to 
ensure the accurate depth, natural iridescence, and feel of hardwood veneer. KIRI 
Veneer requires subsequent coatings to be applied to the surface in order to achieve 
application appropriate chemical, stain, and scratch resistance properties. Due to 
the nature of the surface, KIRI Veneer may offer higher yields in coating coverage, 
thus allowing for lower application costs.  

***As of 8.1.22 not compatible with water based spray only stains*** 

Manufacturer assumes no liability for use of this information which is intended to serve as a general guide. 

It is the user’s responsibility to verify product compliance with all applicable regulations or permits before 
proceeding with use. Always pretest finishing products to verify suitability to the desired use before proceeding 
with any application. Manufacturer makes no warranties, express or implied, including (but not limited 
to) warranties of merchantability and fitness for particular purposes. Manufacturer will not be liable for any 
incidental, consequential or special damages or losses derived, directly or indirectly, from or as a consequence 
of purchaser’s use of this product. 

Performance data is based upon laboratory testing, as applied under ideal laboratory conditions. Since 
substrate, environment and application are all significant factors in actual product performance, this information 
should serve only as a general guide. 

TOPPAN INTERAMERICA, INC. 

PRODUCT DESCRIPTION

KIRI Veneer “A” Grade Paper Veneer

Example 
Components

Cabinet and Furniture End Panels, Center 
Panels on Shaker Style Doors, Drawer 
Bottoms, UV Cabinet Interiors, Flush Door 
Skins, Euro Cabinet Doors, Fixtures Industry, 
Closet Components, etc.

SPECIFICATIONS

Technology Patent Pending, Printed Paper Veneer utilizing 
50 gsm base paper and multiple print and 
surface layers

Species Available: Cherry, Maple  
Under Development: White Oak, Red Oak, 
Beech, Walnut, Alder, Birch, Teak

Core options MDF, Particle Board, Veneer Core

Lamination Can be roll laminated or contour wrapped to 
produce flat panels or various moulding profiles. 
Compatible  with most industry standard 
adhesives including Hot Melt

Staining & 
Finishing ***

Tested Systems:  UV Roll Coat, UV Spray, 
Dual Cure Spray, Conversion Varnish, Pre-Cat 
Lacquer, Water Based Urethane, Water Based 
Acrylic Varnish, Water Based Wiping Stain, 
Water Based Roll Coat, Solvent Based Spray 
Stain, Solvent Based Wiping Stain, UV Roll 
Coat Stain

Available Width 4ft = 50” (1270mm)

APPLICATIONS: 
• Kitchen and Bath Cabinets 
• Residential and Commercial Furniture 
• Interior Stained and UV Panels 
• Wrapped Moulding 

FEATURES: 
• Ready to stain and finish (no sanding 

required) 
• Can be roll laminated or wrapped 
• FSC certified 
• Consistent “A” grade veneer  

BENEFITS: 
• Accepts most stain types
• Easily integrates into existing finishing 

operations
• Direct replacement for hardwood veneer 

in most applications
• Natural look and feel
• Readily available in multiple species
• Supports ESG initiatives
• Reduces waste
• Lightfast
• Formaldehyde free

For more information:
www.kiriveneer.com

PRODUCT TECH SHEET 

The mark of 
reponsible forestry

FSC® C044029

www.fsc.org

KIRI Veneer can be used to replace traditional hardwood veneer in most applications. 
KIRI Veneer uses a patent pending technology that allows paper to be transformed 
into a raw, unfinished veneer. This process incorporates multiple steps and layers to 
ensure the accurate depth, natural iridescence, and feel of hardwood veneer. KIRI 
Veneer requires subsequent coatings to be applied to the surface in order to achieve 
application appropriate chemical, stain, and scratch resistance properties. Due to 
the nature of the surface, KIRI Veneer may offer higher yields in coating coverage, 
thus allowing for lower application costs.  

***As of 8.1.22 not compatible with water based spray only stains*** 

Manufacturer assumes no liability for use of this information which is intended to serve as a general guide. 

It is the user’s responsibility to verify product compliance with all applicable regulations or permits before 
proceeding with use. Always pretest finishing products to verify suitability to the desired use before proceeding 
with any application. Manufacturer makes no warranties, express or implied, including (but not limited 
to) warranties of merchantability and fitness for particular purposes. Manufacturer will not be liable for any 
incidental, consequential or special damages or losses derived, directly or indirectly, from or as a consequence 
of purchaser’s use of this product. 

Performance data is based upon laboratory testing, as applied under ideal laboratory conditions. Since 
substrate, environment and application are all significant factors in actual product performance, this information 
should serve only as a general guide. 

TOPPAN INTERAMERICA, INC. 

PRODUCT DESCRIPTION

KIRI Veneer “A” Grade Paper Veneer

Example 
Components

Cabinet and Furniture End Panels, Center 
Panels on Shaker Style Doors, Drawer 
Bottoms, UV Cabinet Interiors, Flush Door 
Skins, Euro Cabinet Doors, Fixtures Industry, 
Closet Components, etc.

SPECIFICATIONS

Technology Patent Pending, Printed Paper Veneer utilizing 
50 gsm base paper and multiple print and 
surface layers

Species Available: Cherry, Maple  
Under Development: White Oak, Red Oak, 
Beech, Walnut, Alder, Birch, Teak

Core options MDF, Particle Board, Veneer Core

Lamination Can be roll laminated or contour wrapped to 
produce flat panels or various moulding profiles. 
Compatible  with most industry standard 
adhesives including Hot Melt

Staining & 
Finishing ***

Tested Systems:  UV Roll Coat, UV Spray, 
Dual Cure Spray, Conversion Varnish, Pre-Cat 
Lacquer, Water Based Urethane, Water Based 
Acrylic Varnish, Water Based Wiping Stain, 
Water Based Roll Coat, Solvent Based Spray 
Stain, Solvent Based Wiping Stain, UV Roll 
Coat Stain

Available Width 4ft = 50” (1270mm)

APPLICATIONS: 
• Kitchen and Bath Cabinets 
• Residential and Commercial Furniture 
• Interior Stained and UV Panels 
• Wrapped Moulding 

FEATURES: 
• Ready to stain and finish (no sanding 

required) 
• Can be roll laminated or wrapped 
• FSC certified 
• Consistent “A” grade veneer  

BENEFITS: 
• Accepts most stain types
• Easily integrates into existing finishing 

operations
• Direct replacement for hardwood veneer 

in most applications
• Natural look and feel
• Readily available in multiple species
• Supports ESG initiatives
• Reduces waste
• Lightfast
• Formaldehyde free

For more information:
www.kiriveneer.com

PRODUCT TECH SHEET 
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CL Burks is a full-service commercial roofing 

company with a focus on re-roofing and 

waterproofing high-value facilities. We are family 

owned and have deep tradition and stability, 

but we are also on the cutting edge of new 

developments in the industry. Our special blend 

of great customer-focused service, a top-quality 

product and highly skilled workers sets us apart.

Who isWho is
cl burks?

We believe in high quality work at a competitive 

price with minimal disruption to your business 

always accompanied with high-touch service. 

We see a better way to protect and care for 

your building: it’s called partnership. We don’t 

offer a typical client/vendor relationship rather a 

partnership to oversee and protect the value of 

your investment.

WHAT DO
we BELIEVE?

AT YOUR SERVICE

QUALIFIED

SPECIALISTS
ROOFING

CANDLER BUILDING
ATLANTA, GA

HELLMAN 
LOGISTICS
MIAMI, FL

WELLSTAR 
KENNESTONE 
HOSPITAL 
MARIETTA, GA

GALLERIA MALL
FORT LAUDERDALE, FL

SERVICES
  Re-roofing

  Waterproofing

  New Construction

  Deck Replacement

  Roof Maintenance & Repairs

  Industrial/Manufacturing

  Commercial offices

  Healthcare Facilities

  Multi-Family 

  Retail Property

  Cold Storage

INDUSTRIES
WE SERVE

Strategy, Concepting, 
Messaging and Design

Branding
Collateral
Identity
Trade Show

GREAT ROOFING
starts with a strong foundation

www.clburks.com

AL-#47465

FL-#CCC1326350

FL-#CGC1513780

IN-#22655

LA-#57469

NC-#70979

SC-#G116618

TN-#00066140

VA-#2705149754

Jarrod Banks
Service Manager

jarrod.banks@clburks.com

800.969.2875 

843.901.5273

155 Royle Road
Ladson, SC 29456 

COMMERCIAL ROOFING

The Southeast’s Leading 
Commercial Roofing Company

NORTHSIDE FORSYTH | CUMMING, GA

PILGRIM’S PRIDE | TALKING ROCK, GA

GALLERIA MALL | FORT LAUDERDALE, FL

EXETER PROPERTY GROUP | MCDONOUGH, GA
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KIRI Veneer can be used to replace traditional hardwood veneer in most applications. 
KIRI Veneer uses a patent pending technology that allows paper to be transformed 
into a raw, unfinished veneer. This process incorporates multiple steps and layers to 
ensure the accurate depth, natural iridescence, and feel of hardwood veneer. KIRI 
Veneer requires subsequent coatings to be applied to the surface in order to achieve 
application appropriate chemical, stain, and scratch resistance properties. Due to 
the nature of the surface, KIRI Veneer may offer higher yields in coating coverage, 
thus allowing for lower application costs.  

***As of 8.1.22 not compatible with water based spray only stains*** 

Manufacturer assumes no liability for use of this information which is intended to serve as a general guide. 

It is the user’s responsibility to verify product compliance with all applicable regulations or permits before 
proceeding with use. Always pretest finishing products to verify suitability to the desired use before proceeding 
with any application. Manufacturer makes no warranties, express or implied, including (but not limited 
to) warranties of merchantability and fitness for particular purposes. Manufacturer will not be liable for any 
incidental, consequential or special damages or losses derived, directly or indirectly, from or as a consequence 
of purchaser’s use of this product. 

Performance data is based upon laboratory testing, as applied under ideal laboratory conditions. Since 
substrate, environment and application are all significant factors in actual product performance, this information 
should serve only as a general guide. 

TOPPAN INTERAMERICA, INC. 

PRODUCT DESCRIPTION

KIRI Veneer “A” Grade Paper Veneer

Example 
Components

Cabinet and Furniture End Panels, Center 
Panels on Shaker Style Doors, Drawer 
Bottoms, UV Cabinet Interiors, Flush Door 
Skins, Euro Cabinet Doors, Fixtures Industry, 
Closet Components, etc.

SPECIFICATIONS

Technology Patent Pending, Printed Paper Veneer utilizing 
50 gsm base paper and multiple print and 
surface layers

Species Available: Cherry, Maple  
Under Development: White Oak, Red Oak, 
Beech, Walnut, Alder, Birch, Teak

Core options MDF, Particle Board, Veneer Core

Lamination Can be roll laminated or contour wrapped to 
produce flat panels or various moulding profiles. 
Compatible  with most industry standard 
adhesives including Hot Melt

Staining & 
Finishing ***

Tested Systems:  UV Roll Coat, UV Spray, 
Dual Cure Spray, Conversion Varnish, Pre-Cat 
Lacquer, Water Based Urethane, Water Based 
Acrylic Varnish, Water Based Wiping Stain, 
Water Based Roll Coat, Solvent Based Spray 
Stain, Solvent Based Wiping Stain, UV Roll 
Coat Stain

Available Width 4ft = 50” (1270mm)

APPLICATIONS: 
• Kitchen and Bath Cabinets 
• Residential and Commercial Furniture 
• Interior Stained and UV Panels 
• Wrapped Moulding 

FEATURES: 
• Ready to stain and finish (no sanding 

required) 
• Can be roll laminated or wrapped 
• FSC certified 
• Consistent “A” grade veneer  

BENEFITS: 
• Accepts most stain types
• Easily integrates into existing finishing 

operations
• Direct replacement for hardwood veneer 

in most applications
• Natural look and feel
• Readily available in multiple species
• Supports ESG initiatives
• Reduces waste
• Lightfast
• Formaldehyde free

For more information:
www.kiriveneer.com

PRODUCT TECH SHEET 

The mark of 
reponsible forestry

FSC® C044029

www.fsc.org

KIRI Veneer can be used to replace traditional hardwood veneer in most applications. 
KIRI Veneer uses a patent pending technology that allows paper to be transformed 
into a raw, unfinished veneer. This process incorporates multiple steps and layers to 
ensure the accurate depth, natural iridescence, and feel of hardwood veneer. KIRI 
Veneer requires subsequent coatings to be applied to the surface in order to achieve 
application appropriate chemical, stain, and scratch resistance properties. Due to 
the nature of the surface, KIRI Veneer may offer higher yields in coating coverage, 
thus allowing for lower application costs.  

***As of 8.1.22 not compatible with water based spray only stains*** 

Manufacturer assumes no liability for use of this information which is intended to serve as a general guide. 

It is the user’s responsibility to verify product compliance with all applicable regulations or permits before 
proceeding with use. Always pretest finishing products to verify suitability to the desired use before proceeding 
with any application. Manufacturer makes no warranties, express or implied, including (but not limited 
to) warranties of merchantability and fitness for particular purposes. Manufacturer will not be liable for any 
incidental, consequential or special damages or losses derived, directly or indirectly, from or as a consequence 
of purchaser’s use of this product. 

Performance data is based upon laboratory testing, as applied under ideal laboratory conditions. Since 
substrate, environment and application are all significant factors in actual product performance, this information 
should serve only as a general guide. 

TOPPAN INTERAMERICA, INC. 

PRODUCT DESCRIPTION

KIRI Veneer “A” Grade Paper Veneer

Example 
Components

Cabinet and Furniture End Panels, Center 
Panels on Shaker Style Doors, Drawer 
Bottoms, UV Cabinet Interiors, Flush Door 
Skins, Euro Cabinet Doors, Fixtures Industry, 
Closet Components, etc.

SPECIFICATIONS

Technology Patent Pending, Printed Paper Veneer utilizing 
50 gsm base paper and multiple print and 
surface layers

Species Available: Cherry, Maple  
Under Development: White Oak, Red Oak, 
Beech, Walnut, Alder, Birch, Teak

Core options MDF, Particle Board, Veneer Core

Lamination Can be roll laminated or contour wrapped to 
produce flat panels or various moulding profiles. 
Compatible  with most industry standard 
adhesives including Hot Melt

Staining & 
Finishing ***

Tested Systems:  UV Roll Coat, UV Spray, 
Dual Cure Spray, Conversion Varnish, Pre-Cat 
Lacquer, Water Based Urethane, Water Based 
Acrylic Varnish, Water Based Wiping Stain, 
Water Based Roll Coat, Solvent Based Spray 
Stain, Solvent Based Wiping Stain, UV Roll 
Coat Stain

Available Width 4ft = 50” (1270mm)

APPLICATIONS: 
• Kitchen and Bath Cabinets 
• Residential and Commercial Furniture 
• Interior Stained and UV Panels 
• Wrapped Moulding 

FEATURES: 
• Ready to stain and finish (no sanding 

required) 
• Can be roll laminated or wrapped 
• FSC certified 
• Consistent “A” grade veneer  

BENEFITS: 
• Accepts most stain types
• Easily integrates into existing finishing 

operations
• Direct replacement for hardwood veneer 

in most applications
• Natural look and feel
• Readily available in multiple species
• Supports ESG initiatives
• Reduces waste
• Lightfast
• Formaldehyde free

For more information:
www.kiriveneer.com
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KIRI Veneer can be used to replace traditional hardwood veneer in most applications. 
KIRI Veneer uses a patent pending technology that allows paper to be transformed 
into a raw, unfinished veneer. This process incorporates multiple steps and layers to 
ensure the accurate depth, natural iridescence, and feel of hardwood veneer. KIRI 
Veneer requires subsequent coatings to be applied to the surface in order to achieve 
application appropriate chemical, stain, and scratch resistance properties. Due to 
the nature of the surface, KIRI Veneer may offer higher yields in coating coverage, 
thus allowing for lower application costs.  

***As of 8.1.22 not compatible with water based spray only stains*** 

Manufacturer assumes no liability for use of this information which is intended to serve as a general guide. 

It is the user’s responsibility to verify product compliance with all applicable regulations or permits before 
proceeding with use. Always pretest finishing products to verify suitability to the desired use before proceeding 
with any application. Manufacturer makes no warranties, express or implied, including (but not limited 
to) warranties of merchantability and fitness for particular purposes. Manufacturer will not be liable for any 
incidental, consequential or special damages or losses derived, directly or indirectly, from or as a consequence 
of purchaser’s use of this product. 

Performance data is based upon laboratory testing, as applied under ideal laboratory conditions. Since 
substrate, environment and application are all significant factors in actual product performance, this information 
should serve only as a general guide. 

TOPPAN INTERAMERICA, INC. 

PRODUCT DESCRIPTION

KIRI Veneer “A” Grade Paper Veneer

Example 
Components

Cabinet and Furniture End Panels, Center 
Panels on Shaker Style Doors, Drawer 
Bottoms, UV Cabinet Interiors, Flush Door 
Skins, Euro Cabinet Doors, Fixtures Industry, 
Closet Components, etc.

SPECIFICATIONS

Technology Patent Pending, Printed Paper Veneer utilizing 
50 gsm base paper and multiple print and 
surface layers

Species Available: Cherry, Maple  
Under Development: White Oak, Red Oak, 
Beech, Walnut, Alder, Birch, Teak

Core options MDF, Particle Board, Veneer Core

Lamination Can be roll laminated or contour wrapped to 
produce flat panels or various moulding profiles. 
Compatible  with most industry standard 
adhesives including Hot Melt

Staining & 
Finishing ***

Tested Systems:  UV Roll Coat, UV Spray, 
Dual Cure Spray, Conversion Varnish, Pre-Cat 
Lacquer, Water Based Urethane, Water Based 
Acrylic Varnish, Water Based Wiping Stain, 
Water Based Roll Coat, Solvent Based Spray 
Stain, Solvent Based Wiping Stain, UV Roll 
Coat Stain

Available Width 4ft = 50” (1270mm)

APPLICATIONS: 
• Kitchen and Bath Cabinets 
• Residential and Commercial Furniture 
• Interior Stained and UV Panels 
• Wrapped Moulding 

FEATURES: 
• Ready to stain and finish (no sanding 

required) 
• Can be roll laminated or wrapped 
• FSC certified 
• Consistent “A” grade veneer  

BENEFITS: 
• Accepts most stain types
• Easily integrates into existing finishing 

operations
• Direct replacement for hardwood veneer 

in most applications
• Natural look and feel
• Readily available in multiple species
• Supports ESG initiatives
• Reduces waste
• Lightfast
• Formaldehyde free

For more information:
www.kiriveneer.com
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29UAH Brand StandardsInstitutional and Athletics Color Palette   Brand Colors

Brand Colors

UAH Primary Blue
PMS 293C
CMYK: 100 69 0 4
RGB: 0 61 165
HEX: #003da5

UAH Primary Black
Process Black C
CMYK: 0 0 0 100
RGB: 44 42 41
HEX: #2c2a29

UAH Primary White
Process White C
CMYK: 0 0 0 0
RGB: 255 255 255
HEX: #ffffff

UAH Accent Cyan
PMS Process Cyan C
CMYK: 100 0 0 0
RGB: 0 159 223
HEX: #009fdf

UAH Navy Blue
PMS 288C
CMYK: 100 80 6 32
RGB: 0 45 114
HEX: #002d72

UAH Baby Blue
PMS 659C
CMYK: 59 27 0 0
RGB: 123 164 219
HEX: #7ba4db

UAH Warm Gray 
PMS Warm Gray 4C
CMYK: 11 15 13 27
RGB: 187 177 167
HEX: #bbb1a7

UAH Accent Yellow
PMS 115C
CMYK: 0 6 87 0
RGB: 253 218 36
HEX: #fdda24

UAH Cool Gray 
PMS Cool Gray 10C
CMYK: 40 30 20 66
RGB: 99 102 106
HEX: #757575

UAH Light Gray
PMS 427C
CMYK: 7 3 5 8
RGB: 229 229 229
HEX: #e5e5e5

Primary

Secondary

Neutrals
Accent/Highlight

Approved University colors or the *PANTONE® colors listed on this page must be used. The colors on this page are not intended to match PANTONE color standards. For PANTONE color standards, refer to the current 
editions of the PANTONE color publications. *PANTONE® is a registered trademark of PANTONE, Inc.

UAH Primary Blue 
PMS 293C

1UAH Brand Standards

Brand Standards 
Version 1.0 July 2025
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HIGH-VALUE DEGREE.

EARN A HIGH-VALUE
DEGREE IN  HUNTSVILLE - 
THE TECH HUB OF ALABAMA.

UAH.edu

14’x48’
Atlanta, Sugarloaf
Atlanta, Mansell
Nashvil;le, i-40
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File Size 1400 x 400 px
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THE TECH HUB OF ALABAMA.

Discover a university of possibilities.  

Apply now!
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On the cover: The Goizueta Leadership Academy  
teaches leadership by doing a three-day trek along the Appalachian Trail.

PRINCIPLED LEADERS FOR GLOBAL ENTERPRISE

EMORY UNIVERSITY
GOIZUETA BUSINESS SCHOOL
FULL-TIME MBA

TWO- AND ONE-YEAR FORMATS

Lead.

[12]

Courage.
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MATT FINGER | TWO-YEAR MBA 05
UNDERGRADUATE: Georgia Institute of Technology
ON-CAMPUS LEADERSHIP POSITIONS: President, Goizueta Consulting Club;
Core Values Council
INTERNSHIP: Bain & Company
CURRENT EMPLOYER: Business Leadership Associate, The Home Depot

“I had the distinct pleasure and honor of being one of the seven 

members appointed to Goizueta’s inaugural Core Values Council. 

Because of this, I had the unique opportunity to contribute to 

something that truly sets the school apart from other MBA programs.

The Core Values Council focused our efforts on finding ways to integrate the Core Values into the entire 

Goizueta experience, and I feel we’ve left a worthwhile legacy for future classes to continue to build upon.

The seven Core Values – courage, integrity, accountability, rigor, diversity, team, and community – are  

so much more than just words to us; they represent the ideals that our community should strive for everyday. 

I was very impressed by Goizueta’s willingness to clearly and concisely document these ideals.

Although the idea of core values is certainly not new in itself, Goizueta’s unique combination of them told me 

so much about the people and the community I would be associating myself with during the next two years – 

and for the rest of my career.”

THE GOIZUETA EXPERIENCE CORE VALuES

[13]

LIVING THE CORE VALUES
One of our most important Core Values – courage – is uniquely instilled. As a new student, you can choose to 
participate in an organized skydiving experience with your fellow classmates. By stepping into thin air together  
at 14,000 feet, you land with the confidence of knowing there is no challenge or fear you can’t overcome. 

  CORE VALuES > www.goizueta.emory.edu/corevalues 

SALIMA LADHA | TWO-YEAR MBA 06
UNDERGRADUATE: Emory University 
ON-CAMPUS LEADERSHIP POSITIONS: Vice President of Student Activities, Graduate 
Business Association; Committee Co-Chair, Welcome Weekend; External Liaison, 
Sports Media and Entertainment Association
INTERNSHIP: Manheim Auctions
CURRENT EMPLOYER: Business Leader Trainee, Manheim Auctions (division of  
Cox Communications)

“My two years at Goizueta allowed me to realize my true passion.

By embracing and using the Core Values as a source of inspiration,

I was able to turn that passion into a career – and find close friends  

to support my endeavors along the way.”

CLAUDIA kNOP | ONE-YEAR MBA 06
UNDERGRADUATE: Emory University
ON-CAMPUS LEADERSHIP POSITION: Fellow, Leadership Academy
CURRENT EMPLOYER: Entrepreneur

“More and more, companies are in search of candidates who go beyond standard job functions and strive for 

continuous improvement, creativity and innovation. That’s why the study and spirit of entrepreneurship is 

critical in every field of business. Whether working on opening your own company, expanding an existing 

company, or enhancing your entrepreneurial skills, Goizueta has the solutions.

 HEAR MORE IN HER OWN WORDS > www.goizueta.emory.edu/claudiaknop

RESEARCH FULL-TIME MBA

KNOWLEDGE@EMORY 
Knowledge@Emory is a twice-monthly online publication produced in collaboration with the Wharton School
at the University of Pennsylvania. Featuring in-depth articles on current events and the latest business trends, 
Knowledge@Emory also includes original research, analysis, and commentary from Goizueta and Emory faculty.

  SuBSCRIBE > www.knowledge.emory.edu 

[33]

GAURI PENDSE | ONE-YEAR MBA 06
UNDERGRADUATE: California Polytechnics State University
ON-CAMPUS LEADERSHIP POSITIONS: Vice President, Business Technology Club
CURRENT EMPLOYER: Associate Marketing Manager, GoSMILE

“One of the best perks of the program is the small size; you are on a 

first-name basis with the faculty, the dean, and every member of the 

administration. Beyond a number, at Goizueta you are integral part  

of a community that will be a part of your life for the duration of  

your career.”

[33]
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Creating financial freedom for a rainy day
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Long Term Care Product Focus
Business Development
Lead Strategies
Identifying Associations and Organizations
Alliance Partnership Development



Turnkey Direct Response Program
Targets: Small Community Banks, CPAs in Tertiary Markets
Interactive Marketing Initiatives

Louisiana Orthopaedic Specialists
Service awareness campaign
Market: Physician referral

Communicator Award

GREAT 
ELBOW

A good backhand needs a

specialist.

0117 LOS DM 090711.indd   3 5/15/12   10:37 AM

   THE
WRIST

It’s all in

surgeon.

0117 LOS DM 090711.indd   2 5/15/12   10:37 AMTALENTED 
HAND

Good music takes a 

surgeon.

0117 LOS DM 090711.indd   1 5/15/12   10:37 AM

Direct Marketing

Crowe Horwath
Direct mail
Market: Select group of CFOs

Davey Award

We provide turnkey direct response services, including direct mail for both 
acquisition and retention programs and interactive marketing initiatives for 
business-to-business and business-to-consumer.



Business and Marketing Strategy Development
Curriculum Development
Website and All Marketing Training Materials
Tradeshow Planning and Execution

T R A I N I N G

Growth Through Federal 
Government Contracting

TM

Growth Through Federal 
Government Contracting

Great moments 
are born 
from great
OPPORTUNITY.

        - Tesla

Visit our website to learn more.

T R A I N I N G

Growth Through Federal 
Government Contracting

TM

Growth Through Federal 
Government Contracting

Our Self-Paced Program includes:

 Workbook Series

Video Series

Government Contracting Tips

Expert Instructors

Consulting Services Available

LandOfOpportunityTraining.com
1.833.276.LOOT (5668)

A Roadmap to 
The Land of Opportunity

How to Win 
Federal Government Contracts

LOOT Banner 33x80.indd   1LOOT Banner 33x80.indd   1 2/16/23   3:43 PM2/16/23   3:43 PM
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Focus: Family & Estate Planning Law 
General Marketing Services

What is Lighthouse ADR Services?
Lighthouse ADR is a dispute resolution service founded by legal professionals with unique perspectives and 
experiences that translate into cost savings and security for alternative dispute resolution participants and 
an opportunity for immediate and potentially signi�cant revenues for Crawford & Company. The vast major-
ity of judges, state and federal, require litigants to submit their case to mediation. Therefore, the demand 
and corresponding cost associated with mediation has increased signi�cantly over the past several years.

LIGHTHOUSE 
ADR SERVICES

THE PRINCIPALS 
Founders Mike Gorby and Mary Donne Peters have guided 
clients through the roller coaster ride that has been our 
economy for the past two decades: two recessions, a dot 
com boom and bust, a real estate explosion and implosion, 
bank failures, and countless courtroom victories. Through-
out the journey they have closely adhered to the words of 
former President Jimmy Carter: “we must adjust to changing 
times and still hold to unchanging principles.” We are hon-
ored to say that while we continue to embrace the energy 
and angst of start-up companies, many of our clients have 
been with us for more than twenty years.

Exceptional, Convenient 
ADR Facilities
Lighthouse ADR Services  is conveniently located at 2 
Ravinia Drive, Suite 1500, Atlanta, GA, less than one mile 
from the Crawford headquarters.  Our o�ces are within 
walking distance to a major hotel, a major mall, numerous 
restaurants and even a Starbucks®. Out of town ADR par-
ticipants never have to �ght Atlanta tra�c. The Perimeter 
MARTA station is within walking distance of our o�ce (or 
participants can take a courtesy shuttle.) Our facilities are 
state of the art and comfortable.

Lighthouse ADR Services  |  2 Ravinia Drive, Suite 1500, Atlanta, GA   |  xxx.xxx.xxxx
mgorby@lighthouseadr.com  | mdpeters@lighthouseadr.com

Step 2: PLAN

ASSESMENT OF LEGAL NEEDS A lawyer will review 
your materials, look at legal trends in your industry and 
map a time frame for deliverables. You will receive an 
electronic version of the road map in advance of the 
second meeting with the lawyer.

SETTING PRIORITIES A lawyer will meet with you 
(virtually) for 45 minutes to review the road map and 
the time frame for deliverables.

Step 3: IMPLEMENT

You will receive an electronic draft of each document you select. The draft will have questions and comments 
in the margins that you will need to answer. Most documents will require several drafts. Although we use some 
templated language, each client is different and all documents are modified to suit your particular needs.

Step 4: REFLECT

Life happens. Great opportunities can’t wait and problems that you didn’t expect need immediate attention.  
That’s why we check in with you weekly at first and then at least three times a month to make sure we’re ready  
to react when you need us.

Step 1: ANALYZE

QUESTIONAIRE You fill out a confidential e-form 
that gives us information about your business, your 
industry, your legal pain points, your key team players 
(employees and independent contractors), your key 
vendors and your trusted counselors (accountants, 
financial planner, insurance agent and bankers), your 
business disaster planning, your exit strategy. Our goal 
is to have deep understanding of who you are, where 
you are, and what you want to accomplish before our 
first meeting. 

UPLOAD You provide us with your existing 
organizational documents to a secure client portal.

SHARE You meet with a lawyer virtually for 45 minutes 
to follow up with questions on the materials and 
information you provided.

Gorby Peters Proven Plan for Legal Peace of Mind

LEGAL      CATAPULT



www.assuranceamerica.com

TENANT 
ISSUES ARE 
ENDLESS. 

[First Name], 
so is Extra Revenue 
when you Monetize 
Renters Insurance.

18885 AA Rental New Spin Direct Mail Postcard 110524.indd   118885 AA Rental New Spin Direct Mail Postcard 110524.indd   1 11/5/24   12:27 PM11/5/24   12:27 PM

Product Awareness Campaign (Property Managers and Investors)  
Tradeshow Planning and Execution
Identify New and Emerging Markets
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Cultivating the future of agriculture
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Visit us at

poultryhealthusa.com

Fostering a strong relationship with our customers means providing you with the most comprehensive vaccine 
products and services available. We listen to your concerns and work until we find the solutions—every single 
day. We are there with you, adding our strengths to yours, day in and day out, from season to season, year after 
year, from hatch to harvest. 
     

With you from hatch to harvest.

®

CUSTOM MADE

V
A

C C I N E S E R V I C

E
S

G

HATCHPAK®, PREVEXXION®, and VAXXITEK® are registered trademarks and NEWXXITEK™ is a trademark of Boehringer Ingelheim 
Animal Health USA Inc. AVINEW® is a registered trademark of the Boehringer Ingelheim Group. SOLOVAC® is a registered trademark of 
Boehringer Ingelheim Animal Health France.
©2021 Boehringer Ingelheim Animal Health USA Inc., Duluth, GA. All rights reserved.

US-POU-0025-2021

HATCHPAK®, PREVEXXION®, and VAXXITEK® are registered trademarks and NEWXXITEK™ is a trademark of Boehringer Ingelheim 
Animal Health USA Inc. AVINEW® is a registered trademark of the Boehringer Ingelheim Group. SOLOVAC® is a registered trademark of 
Boehringer Ingelheim Animal Health France.
©2021 Boehringer Ingelheim Animal Health USA Inc., Duluth, GA. All rights reserved.

US-POU-0025-2021

From science to service, the 
       complete vaccine journey.

Brand Strategy 
Messaging and Design
Product Launches
Media Planning
Media Buying



Concepting, Messaging 
and Design

Collateral
Clinical Tools
Training Materials
Video Production and Editing
Translation Management

POULTRY

Hatchery Vaccination HANDBOOK

11

Hatchery Vaccine Mixing — Spray Cabinet Respiratory

1. Wash, sanitize, and dry your hands immediately prior to any vaccine preparation.

2. Keep vaccine vials in the refrigerator or the ampules frozen in liquid nitrogen until ready to use.

3. Mixing area should be cleaned and disinfected with a bleach based disinfectant between every mixing.

4. Distilled or bagged refrigerated 55-65°F (13-18°C) water must be used for respiratory vaccine mixing. Do 
not use tap or well water.

5. Never insert a sterile needle into a bag or bottle without first scrubbing the port with an alcohol swab 
and allowing it to dry.

6. The sterile needle should only contact the injection ports or the inside of ampules.

7. Vaccine dye should be used according to the manufacturer’s instructions at all times.

8. Vaccine Mixing: (Always verify serial number and dose before mixing any vaccine.)

• Frozen (liquid nitrogen stored) ampules: Thaw time for vaccine 
should be under 90 seconds for standard size ampules. Follow the 
manufacturer’s recommendations for larger ampules. Gently “swirl” in 
the thaw bath with a slotted spoon. Thaw a maximum of 4 ampules at 
one time.

• Immediately after thawing, thoroughly dry the ampule to remove 
any presence of chlorinated water.

• Freeze dried vaccine (refrigerator stored): Reconstitute vaccine just prior  
to use by adding small amount of distilled water to the vaccine vial and  
invert vial multiple times until the vaccine is completely dissolved.

9. Pour the thawed/dissolved vaccine in the container and shake gently to mix.  
Rinse vaccine vials with distilled water once.

10. Record the time the vaccine is added to the container.

11. Prepared vaccine must be used within 1 hour from the time of preparation.

12. Keep a daily log to record the types, lot numbers, expiration dates, and  
amounts of each vaccine used per bag, diluent bag size, and the time the  
vaccine was mixed and completely used.

STANDARD OPERATING PROCEDURES

Frozen Vaccine
(from dewar)

Freeze Dried Vaccine
(from refrigerator)
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Leading the fl ock. 
30 years strong.

For the past thirty years, we set the bar high. Our 
commitment is to continue to lead the industry with 
service. What does this mean to you? More hands-on, 
face-to-face, and fi rst-rate customer service.

©2013 Merial Limited, Duluth, Georgia. All rights reserved.
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Marketing Strategy, 
Website 
Media Services
Trade Show
Graphic Design
Content Creation

But when it comes to vaccine supply, you can rest easy. We keep your supply 

stocked and rotated. Our supply forecasting allows us to stay in control and 

allow  you to focus on your customers. 

We can’t control everything.

From summer heat to winter frost, the ecology of a broiler house is constantly changing, 

which can lead to an increased coccidiosis challenge. The precocious strains of 

HATCHPAK® COCCI III vaccine induce optimum immunity with minimal lesions.1 So, at 

whatever level of coccidiosis challenge, your flock can be safely protected year round.

®

1 Data on file.
HATCHPAK® is a registered trademark of Boehringer Ingelheim Animal Health USA Inc. 
©2020 Boehringer Ingelheim Animal Health USA Inc., Duluth, GA. All Rights Reserved. 
US-POU-0007-2020

Learn more at poultryhealthusa.com

THE VACCINE FOR ALL SEASONS.



Freshwater  Freshwater  Freshwater  
Micro Algae  Micro Algae  Micro Algae  
Super Concentrated

Bio Stimulant
Improves soil conditions for better 
nutrient uptake increasing plant  
and root mass.

General Purpose

Future Algae
Plant  

Optimizer

“Test Green” Proposal

“Test Green” Proposal

Campaign Strategy 
Partnership Development 



Complete Campaign Strategy, 
Design, Development and 
Deployment for all Mediums
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For our farms.For our farms.
For our economy. For our economy. For our economy. For our economy. 
For our future.For our future.
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PAID FOR BY SARAH TABER FOR NC

National Farmland Trust, 2017 USDA Farm Typology
US Bureau of Economic Analysis²

SARAH TABER FOR NC

Sarah Taber
For North Carolina.

North Carolina is a special place. Unfortunately, our leaders are 
failing our farms.

We’re losing farmland faster than any other major farm state.
Our farmers make half as much per acre as growers in Georgia and 
Virginia¹. And, in the last 20 years, North Carolina’s farm GDP has 
shrunk by 24%.²

A better future for our farm economy is possible.

It’s time for Taber. A working farmer who has helped farms and 
food businesses succeed, Sarah is committed to providing new 
solutions to our farming communities. She has 27+ years of 
hands-on experience – and the training and vision North Carolina 
needs for a strong future.

Learn how we can move NC agriculture forward at TaberForNC.com.
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In 2022, the Asheville, City Council allocated $1.5 million of Housing Trust Fund 
dollars to construct Laurelwood Apartments, which included 50 new apartments 
and the rehabilitation of 52 apartments in the Shiloh neighborhood.  Laurelwood 
Apartments are for seniors, offer one- and two-bedroom apartments and serve 
households with incomes at or below an average of 60% of the area median income.

Land Acquisition Policy. $7 million in gap funding from the Apex, Housing Trust 
Fund in partnership with Wake County helped bring to reality the Broadstone 
Walk affordable housing development, providing 164 one-, two-, and three-
bedroom units for households making 40% to 70% of the area median income.

CENTER FOR HOUSING AND COMMUNITY STUDIES 69AFFORDABLE KNIGHTDALE

Moore Place in Charlotte, is a supportive housing development with 120 
apartments for men and women who were once chronically homeless. Charlotte’s 
Housing Trust Fund provided a first round of support to Moore Place in 2010 
for 85 units.

Established by Local 
Governments Everywhere. 
Over 800 local governments 
around the United States have 
established Affordable Housing 
Trust Funds, making them one of 
the most popular and successful 
tools of affordable housing 
planning. Here are three examples 
of housing developments made 
possible by Housing Trust Funds 
established by North Carolina 
cities and towns.

PLAN RECOMMENDATIONS AFFORDABLE HOUSING TRUST FUND

FU
NDING PROCESS

SUBSIDY
DEMONSTR

AT
IO

N

Funding

DRAFT

CENTER FOR HOUSING AND COMMUNITY STUDIES 14AFFORDABLE KNIGHTDALE

The KnightdaleNext 2035 Comprehensive Plan adopted in 2018 explored several housing indicators based on data drawn from the then most recent American Community Survey Five-Year Estimates. 
This page updates each of the five indicators to the 2022 estimates, revealing some very striking changes. The 2018 values are on the top row, the updated values on the second row. On the far left is the 
percentage of owner-occupied units for each home-value bracket. The percentage of homes valued at $300,000 or more has skyrocketed from 5.9% to 51.8%. The next comparison shows an increase 
in the percentage of homes built since 2000, then just over half, now over 64%. The third graph shows a modest increase in the single-family home share of housing units. The fourth indicator shows 
little change in the renter-owner ratio in Knightdale. Finally, on the right side of the page are three measures that show more than a doubling of median home value: first, from the 2018 plan; second, the 
updated ACS value from 2022; and third, a current median sale price measure tracked by Rocket Homes.

THE HOUSING ECONOMY KNIGHTDALENEXT HOUSING DATA UPDATE

Home Value - Owner Occupied Units Year Structure Built Housing Types

Less than
$100,000

2018 2022

BEFORE 1960

1960-1979

1980-1989

1990-1999

2000-2009

2010 or later

3.6%

51.8%

$100,000 to
$149,999

$150,000 to
$199,999

$200,000 to
$299,999

$300,000 
or more

Single-Family Detached

Home Value - Owner Occupied Units

Less than
$100,000

$100,000 to
$149,999

$150,000 to
$199,999

$200,000 to
$299,999

$300,000 
or more

1.4%

9.1%

34.2%

8.5%

21.9%

37.6%

26.7%

5.5%

3.3%

9.2%

11.9%

44.9%

1.3%

63.7%
22.8%

10,7%

Year Structure Built

BEFORE 1960

1960-1979

1980-1989

1990-1999

2000-2009

2010 or later

1.3%

4.7%

9.0%

27.7%

20.9%

36.4%

8.3%

11.8%

16.1%
Single-Family Attached

Small Multi-Family Building
(2-9 Units)
Multi-Family Complex
(10 or more units)

Mobile Home

Owner-Renter Pecentage Median Home Value

66%

34%

Owner Occupied

Housing Types

Single-Family Detached

0.8%

66.8%

14.1%

8.5%

9.9%

Single-Family Attached

Small Multi-Family Building
(2-9 Units)
Multi-Family Complex
(10 or more units)

Mobile Home

Owner-Occupied
vs.

Rental Housing
Units

Renter Occupied

Owner-Renter Pecentage

65.5%

34.5%

Owner Occupied

Owner-Occupied
vs.

Rental Housing
Units

Renter Occupied

$171,300
Median Home Value

in Knightdale

$303,500
Median Home Value

in Knightdale

$359,055
Median Home Value

in Knightdale

DRAFT

Strategy, Concepting, 
Messaging and Design

Branding
Collateral
Infographics
Web Migration

INTRODUCTION

The Housing Gap

There are naturally-occurring affordable 
homes in Gastonia, and housing resources and 
subsidies provided by federal, state, and local 
governments have made possible the creation of 
additional affordable homes, but it hasn’t been 
enough. We see a boom in homebuilding, with 
thousands of new housing units added in recent 
years, but that hasn’t been enough, either, and 
too many of those have been priced at the higher 
end of the rent and sale price spectrum than at 
the lower end where the need is greatest.

Meanwhile rents and home prices keep rising. 
The median rent grew from about $825 per 
month in early 2015 to nearly $1,600 per month 
in early 2023. The median home value followed a 
similar trajectory, rising from around $105,000 in 
the first quarter of 2015 to $270,000 today.

Incomes in Gastonia haven’t kept pace with rents 
and home prices. The median household income 
of $53,620 in 2022 represents only a 33% gain 
over 2015 income and significantly less than the 
North Carolina statewide median, while rents 
gained 89% and home prices 155% over that 
seven-year span. 

As a result, many households find themselves 
“cost-burdened,” meaning they have to spend 
more than 30% of their household income on rent 
or mortgage payments plus utilities. The number 
of cost-burdened households is a rough measure 
of the supply of affordable housing units. The 
need is great. Gastonia faces a gap of thousands 
of units affordable to households earning less 
than $50,000 annually. The purpose of this 
Affordable Housing Plan is to help close the gap.

CENTER FOR HOUSING AND COMMUNITY STUDIES 12CITY OF GASTONIA AFFORDABLE HOUSING PLAN

Home Values and Market Rent
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Less than
$30K

Less than
$40K

Less than
$60K

Less than
$80K

More than
$100K

Less than
$100K

Less than
$50K

Not Cost-burdened (<=30%) Moderately Cost-burdened (31%~50%) Severely Cost-burdened (>51%)

Home Values and Market Rent

% Change Since 2015

Renter Cost Burden

Gastonia Cumulative Rental Housing Gap, 2021

COMMUNITY ENGAGEMENT

Housing Needs – Housing Types

Just as homeownership is embedded in our culture as an aspiration shared by many Americans, so too is the 
aspiration to have a single-family home – that is, a house on some land occupied by just one household. This 
is the dominant housing type in Gastonia as in most American cities, as members of the community point out 
frequently. “Single-family housing is the driving force,” said one. And the cultural factors they point to are 
similar to those attributed to homeownership. “When you have a sense of something that you’re raising your 
family in,” one said, “it just gives a different vibe to me. Apartments, that’s fine. But to me, I would say 
single-family homes.”

But apartments will have to play an important role in the housing economy of the future, according to most of 
the people who participated in the community engagement initiative. “We need those multifamily units,” said 
one expert. At the same time, she warned against the mistakes of the past. “I can accept beautiful multifamily 
units, not that old 1950s, 1960s public housing type, but something that, whether you made a six figure income 
or you were low income, you’ll be proud to live in that.”

In addition to apartments, many are saying we need to consider all housing types. “We need a mix,” one 
said. “We need multifamily units as well as we need single family homes, duplexes, triplexes.” Another person 
agreed. “A diversity of building types,” he said. “There’s single family detached, there’s duplex, there’s town 
home, there’s condo, there’s apartments, all these different varieties.”

The virtues of these alternative housing types are being recognized by many Gastonia people. “Accessory 
dwelling units are a part of the solution,” said one. Others spoke of town homes as an alternative. “So maybe 
as opposed to it being single family homes, maybe it’s a town home type situation.” Though some of the 
alternatives will take some getting used to, they will help the City achieve its goals. “We’re gonna have to 
explore all types of options to make those housing choices affordable, and increase the housing stock for that 
to be affordable,” one person said. “I think that’s gonna take some education on the part of the traditional 
citizen that’s used to the single-family, sprawling neighborhoods, the open spaces.” One person suggested, 
“We’re gonna have to get used to redefining what open space is.”

CENTER FOR HOUSING AND COMMUNITY STUDIES 30CITY OF GASTONIA AFFORDABLE HOUSING PLAN

“As our density increases, as 
our population increases, we’re 

definitely gonna have to educate 
our community and look at other 
housing sources, be it duplexes, 

quadruplexes, multi-family.”

“The thinking was, single-family 
homes and these large lots on 
these cul-de-sacs and these 

neighborhoods that are mammoth, 
that’s just not sustainable.”

“I’m starting to see more people 
interested in building a little 
house in their backyard for 

a mother-in-law or a kid just 
getting back from college or 

something like that.”

CITY OF GASTONIA  
AFFORDABLE 

HOUSING PLAN

TOWN OF KNIGHTDALE
Inclusive growth and housing affordability plan

AFFORDABLE KNIGHTDALE

DRAFT
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Contact us today for information on 
opening your restaurant in Roswell.
678.823.4004    I    roswellinc.org

elcome to the friendly, southern city known for having great restaurants. 
The Roswell Restaurant Alliance gives owners a collaborative voice in the 
community. Eateries of all kinds support and promote each other to sustain 
a thriving culinary environment. Food—one more reason Roswell is a great 
place for business, and a great place to live.

elcome to the friendly, southern city known for having great restaurants. W

FOOD.
FOODY.
FOODIEST.

Welcome to a friendly, southern city just north of Atlanta, where C-level 
executives find themselves right at home. Opportunity Zone job tax credits, a 
strong workforce and a vibrant community make Roswell, GA a great place for 
business, and a great place to live.

Home to important business divisions of GM, Kimberly-Clark Corporation, Yardi, 
UPS, Verizon, ColibriumDirect and Kloeckner Metals.

Contact us today for information on relocating your 
business to Roswell.
 
678.823.4004
roswellinc.org

Roswell, Georgia—
a classic, southern 
town where business 
comes to life.

RoswellincGPXad110113.indd   1 11/6/13   9:53 AM

A Guide to 
Starting your 
Business in 
Roswell

10482 Roswell Inc-SAB Book 101614.indd   1 10/16/14   2:22 PM

about   |   businesses   |   community   |   directory   |   BECOME A PARTNER

Economic 
Development

Directory

Community

home   |   about   |   businesses   |   community   |   directory   |   BECOME A PARTNER   |   privacy policy   |   © 2014 Roswell, Inc.   All rights reserved.

type here to search

Starting a Business Community Events

Written by Beckie Hawkins on August 2013. Posted in News

The city of Roswell was recently announced as 
the best place to live ... in the whole wide world. 

Roswell, Inc. Events

READ MORE

Latest
News
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STATE TUITION 
ASSISTANCE 
THROUGH SERVICE

UP TO 100%
UNDERGRADUATE 
TUITION COVERED

CIVILIAN 
CAREER TRAINING
THROUGH CREDENTIALING 
ASSISTANCE AND 
MILITARY  SCHOOLS 
UP TO $4K PER FISCAL YEAR

  Certificates

  Associate’s Degree

  Bachelor’s Degree

  First Professional Degree

  Master’s Degree

  Doctorate

  Comptia IT Certifications

  Private Pilot’s License

  Certified Personal Trainer (CPT)

  Commercial Driver’s License (CDL)

  Emergency Medical Technician (EMT)

  Certified Electrician

  Certified Welder

and more...

1-800-GO-GUARD         NATIONALGUARD.com

*Based on data from the 2020-2021 school year provided by the Governor’s Office of Student 
Achievement (GOSA) “HOPE Eligible Graduates” and “Post-Secondary C11 Report” dashboards. 
https://gosa.georgia.gov/dashboards-data-report-card/downloadable-data

1-800-GO-GUARD         NATIONALGUARD.com

OUR SHARED
PURPOSE

Our goals are to provide access to over 150 job 
specialties, allow students to attend college or 
vocational training with little or zero debt and forge 
strong, successful community leaders. 

When your student makes the decision to join the 
Georgia Army National Guard, they will enter a world 
where goals are within their grasp; where they will 
learn to overcome any and all challenges before them.  

ADDRESSING THE NEED
On average, 20% of Georgia’s high school graduating 
classes that attend post-secondary education are not 
HOPE eligible. The National Guard helps fill this gap 
by providing state service scholarships and federal 
tuition assistance. 

1-800-GO-GUARD        
NATIONALGUARD.com

PREPARING STUDENTS 
FOR WHAT’S NEXT

GREAT DECISIONS,
GREAT FUTURE.
GRADUATE DEBT FREE & LEARN A TRADE

EARN 
MONEY
AND A

DEGREE.
PART-TIME SERVICE = 
FULL-TIME BENEFITS

1-800-GO-GUARD         NATIONALGUARD.com

THE TRAINING THAT
TAKES YOU HIGHER.
See what the guard can mean to your future. 
The skills and experience gained here turn 
into opportunity out there. Scan the QR code 

to learn more 
about scholarship 

opportunities offered 
through the Georgia 

Army National Guard.

  Up to 100% College Tuition Assistance 
to ANY Public College, University, or 
Technical School in GA

  Enlistment Bonus up to $20,000 

  Up to $4k Annual for Civilian 
Credentials (trade certifications, 
private pilot, CompTIA, etc.)

  Low-Cost Healthcare (Tricare)

  Military Retirement Plan 401(K) with 
up to 5% matching contribution

SECURE VALUABLE
REAL-WORLD SKILLS.

Get paid to learn skills 
that are hard to develop 
elsewhere. The National 
Guard exposes you to a 
wide network of career 
opportunities.

1-800-GO-GUARD         NATIONALGUARD.com
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RAISE     
THE BLUE
RAISE     

BLUE

YOUR CAREER  
PATH LOOKS 
GOOD IN BLUE.
Incentives available for candidates 
with associate and bachelor degrees*

JoinAtlantaPD.org
*Must be 20.5 years of age or older to apply.
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Making an impact through nonprofi t
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2023
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2023 Beastly Feast
Executive and Auction Committees

2023 Beastly Feast Co-Chairs
Matthew and Keith Simon-Schumann

Celeste Bottorff
Tony Brewer
David Bueno

Meredith Cagigal

Sandra Edwards
Whitney W. Frank

Gigi Rouland 
Lia Santos 

We apologize for any omissions necessitated by the print deadline.

Beastly 
Feast
2023

benefiting

�ights of Fancy

Zoo Atlanta
invites you to join us in a gathering to celebrate nature, 

conservation and wildlife at the 

2023 Beastly Feast

Saturday, May 6 • 6:00 pm

Cocktails and hors d’oeuvres on the grounds of 
Zoo Atlanta followed by an auction, dinner and dancing.

Black-tie optional

�ights of Fancy

CHAMPION 
Delta Air Lines

ADVOCATE
Georgia Power

BENEFACTOR
Arthur M. Blank Family Foundation
Chick-fil-A
Norfolk Southern
Southern Company

CONTRIBUTOR
Atlanta Gas Light
Georgia-Pacific, LLC
Sunny K. Park Family Foundation
Tony Brewer & Company

PATRON
Arrow Exterminators
Carter
The Coca-Cola Company
A Friend of the Zoo
Georgia Natural Gas
Barbara P. Gray
Greenberg Traurig
The Home Depot Foundation
Kaiser Permanente
KPMG 
Morris Family Foundation
Northside Hospital
Orkin Pest Control
PNC
Primerica
Publix Super Markets Charities
SouthState Bank

HOST
Rhona Applebaum & Mark Peabody 

and Celeste Bottorff
Susan & Thomas Carroll
Ann & Rick Chambers 

and Holly & Justin Gallagher
Tracy & Charles Daniels
Priya Deepak & Deepak Raghavan
Debbie & Mike Dickerson
Avary & Gerry Doubleday
Sandra & Bob Edwards
Vanessa & Cliff Ford 
Sue Foster
Kathi & Bob Goddard
Heidi LaMarca, John Henriquez, 

Carlye Dooley and Brooke Hodge
Rob & Gregory Lemos 

and Molly & Jamie Hargather
William Medof
Erica Qualls-Battey & Charles Battey
Peggy Rogers
Lia & Ed Santos and Kim Seals
Matthew & Keith Simon-Schumann
Maria & Tim Tassopoulos
Jan Warner
Alan Wieczynski & Andi King 
Wieczynski, Lauren Wallace 

and Laurel Fox
Tina Woodruff & Christie Kimbell
Allen W. Yee

INDIVIDUAL PATRON
Reesa & Marc Azar
Marcelo Bernal & Doug Plante
Meg Boyles
Lisa & Michael Britt
Moses Brown
Shannon & David Bueno
Liz & Bill Cary
Barbara Ann Cebula
Beth Kytle Chandler
Eugene & Harold Cohn

Jackie & Jimmy Cushman
Susan & Michael DiFilippantonio
Rana & Michael Drake
Debby & David Eidson
Peggy & Greg Eisenhauer
Anastasia Falconio
Sue Foster
Kristen & Duncan Gibbs
Megan & Jeffrey Hart
Kate & Sanders Hearne
Ashley & James Heintz
Carli & Brian Huband
Diane & Richard Hudson
Sonji Jacobs
Tammy Richter Jones & Brent Jones
Barbara & Naresh Khanna
Erik LaValle & Tom Klein
Lisa & Billy Laube
Nicole & Nathan Lewis
Candler Lloyd & Wendell Davis 
Catherine & Charlie Markwalter
Suzanne Mitchell
Clair & Thos Muller
David Nahmias
Leslie Neely
Alexandra, Pierre, Helena 
& Nastassja Panos
Helen & John Parker
Mary Clancy & Kevin Peak
Pam Price
Kelly & Eric Register
Heather Rietz
Christy & Mark Roberts
Gigi Rouland & Jeremy Citron
Lovette & Michael Russell
Amanda & Jay Schroeder
Heather & Ryan Sheets
Linda Sward
Elkin & Roger Taylor
Maggie & Michael Wallace
Hong & Christopher Willis
Ellen & John Yates

Thank You to Our Donors



1
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Making hospitality eventful
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Brantley Manderson
Publisher

Brantley@encoreatlanta.com 
404.293.0060
encoreatlanta.com

Global Business Services
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Brantley Manderson

Brantley@encoreatlanta.com
404.293.0060

The energy of the stage.

Brantley Manderson

Brantley@encoreatlanta.com
404.293.0060

The energy of the stage.

GIFT CARD

C O B B  E N E R G Y  C E N T E R  –  A T L A N T A ,  G A

encore

M A R C H  2 0 1 9

Brantley Manderson
Publisher

Brantley@encoreatlanta.com 
404.293.0060
encoreatlanta.com



Strategy, Design and HTML 
Development

Branding
Website
Advertising

this place is for the birds.
fun-loving people too.

Tat. Xerovid erchic to inciae. Rorumqui utecta aceatiam et, tem eatiunt aut ute nostem. 

Molessi nimporepudam voluptu riaeptaquae nis aut pellande et volorumeni consequid 

qui ne vitatem oluptia quae. Ima voluptatia porem umeni consequid qui ne vitatem 

oluptia quae. Ima vo.

get your nature on

FOR YOUR 
SPECIAL EVENT,
THE RIVER IS 
CALLING

GET YOUR NATURE ON
get your nature on

Visit Atlanta’s Nature experience destination this weekend. Just a short 

drive to Roswell will bring you and your family together in nature. Join 

us for community events for children, families and adults. Enjoy wildlife 

programs, hiking, environmental education, horticulture and much more. 

learn more at chattnaturecenter.org

How to 
connect 
with your 
family
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Complete Annual Season Pass 
Campaign, Strategy, Development and 
Deployment for 36 Outer Markets
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Advancing innovation in healthcare
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,LLC
dataRx

The difference is visible

dataRx
The difference is visible

healthcare



visible results at week 4
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There’s Claripel.
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But for the spots 
not intended by nature.

There’s Claripel.
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Claripel
Product Awareness Campaign 
Market: Physicians



Lab Requisition Form

I. Client Information    (New clients complete shaded area) II. Patient Information  (Complete shaded area or attach information)

III. Billing Information
A copy of the front and back of insurance card (including Medicare and/or Medicaid) and patient demographics/face sheet must be attached

IV. Specimen Information V. Iverson Assay Requested and Order Information

Warfarin GenoSTAT (CYP2C9, VKORC1)  

Clopidogrel GenoSTAT (CYP2C19) 

Drug Response (CYP2D6)

MTHFR Panel (C677T, A1298C)

CLIA #50D1083740 
CLIA #42D2003521

CAP Accredited
NPI #1992998157

From www.warfarindosing.org, a publically available site not affiliated with Iverson Genetic Diagnostics, Inc.

For Iverson Use Only:
Client ID Lab ID

Req ID Date Rec’d Time Rec’d Initials

WARNING: The above information and any reports generated therefrom are supplied at the request of the ordering healthcare professional using publically available information 
relating to Warfarin dosing estimates contained at www.warfarindosing.org. Iverson Genetic Diagnostics, Inc. makes no representations or warranties with respect 
to the information contained on www.warfarindosing.org. All information from this or any other publically available site should always be correlated with the clinical 
presentation of patients. The physician remains solely responsible for making decisions related to Warfarin.

VII. Warfarin GenoSTAT Patient Profile  (Only for new start warfarin patients 0-5 daily doses)

SAMPLES WITHOUT CLIENT AND PATIENT ID WILL NOT BE PROCESSED           

(Barcode label to go here)

Cystic Fibrosis Carrier Screen

E-Metab Genotype (Estrogen) 

Methylation Panel 

Other:

19805 North Creek Pkwy, Bothell, WA 98011 
www.iversongenetics.com

866.900.0903

VI. Authorizations
To be medically necessary, diagnostic laboratory tests must be ordered by a treating 
Ordering Provider.  

Print Name of Ordering Medical Provider

Ordering Medical Provider’s Signature

I hereby authorize the release of medical information related to this service for submission of 
personalized reports to my healthcare providers and insurance carriers. In addition, I agree to 
assume responsibility for payment of charges for laboratory services that are not covered by my 
healthcare insurer.

X

  Smokes:   Yes  No  Liver Disease:     Yes              No

Indication:     Diabetes:     Yes              No 

     Deep vein thrombosis (DVT)

       Pulmonary embolism (PE)

     Atrial fibrillation

     Heart valve replacement

     Other:

Amiodarone/Cordarone® Dose (oral):                                              mg/day           None

Statin/HMG CoA Reductase Inhibitor:     

  Atorvastatin/Lipitor®/Caduet®

  Fluvastatin/Lescol®

  Lovastatin/Mevacor/Altoprev®/Advicor®

  Pravastatin/Pravachol®

Any azole (eg. Fluconazole):   Yes        No

Sulfamethoxazole/Septra/Bactrim/Cotrim/Sulfatrim:     Yes         No

Rosuvastatin/Crestor®

Simvastatin/Zocor®/Vytorin®

No Yes   If yes, please mark below

# Warfarin doses taken so far:                                                 None

Warfarin dose and INR data:

Date         Dose - Initial            INR - Baseline

Date         Dose               INR

Date          Dose               INR

Date          Dose               INR

Date          Dose               INR

Age:     Sex:

Ethnicity:   Non-Hispanic  Hispanic   Unknown

Race:  African American, Black   Native American, Alaska Native 

   Asian, Indian SubContinent           Native Hawaiian, Other Pacific Islander

   Caucasian, White, Middle Eastern    Other: 

Weight:                                      lbs.         Height:                    ft.               in.          

    

  

Vitamin K Level (Optional):

Baseline INR (Prior to first dose):

Target INR (if other than 2.5):

For hip and knee arthroplasty or fractures, specify blood loss (if other than 10 ml):                                    ml    

Blood Buccal Swab 

Specimen Collected:  

ICD-9 Code(s):

Date:                    Time:                     a.m. / p.m.            Initials:

a.m./p.m.

Account Name Account #

Address  

City State Zip

HIPAA Compliant FAX # Phone

Last Name First Name MI

Date of Birth Sex

Address

City State  Zip

Phone Medical Record/Patient #

Patient’s Signature    Date

Use genetic 
testing to meet 
your NPSG 3E 
anticoagulant 
safety objective.
Iverson Warfarin Dosing Panel

Iverson Genetic Diagnostics, Inc.
19805 North Creek Pkwy.
Bothell, WA 98011

Telephone:
425.318.1332  direct
866.900.0903  toll free

Fax:
425.318.1795

Email:
info@iversongenetics.com

Website:
www.iversongenetics.com

References

1. Bodin L, Verstuyft C, Tregouet DA, Robert A, Dubert L, Funck-Brentano C, Jaillon P, Beaune P, Laurent-
Puig P, Becquemont L, et al. Cytochrome P450 2C9 (CYP2C9) and vitamin K epoxide reductase 
(VKORC1) genotypes as determinants of acenocoumarol sensitivity. Blood [Internet]. 2005 [cited 
2008 Oct 24];106:135-140. Available from: 
http://bloodjournal.hematologylibrary.org/cgi/content/full/106/1/135

 2. Fanikos J, Grosso-Correnti N, Shah R, Kucher N, Goldhaber SZ. Major bleeding complications in a 
specialized anticoagulation service. Am J Cardiol. 2005;96(4):585-598.

 3. McWilliam A, Lutter R, Nardinelli C. Health care savings from personalizing medicine using genetic 
testing: the case of warfarin [Working Paper 06-23]. AEI-Brookings Joint Center for Regulatory Studies 
[Internet]. 2006 [cited 2008 Dec 8]. Available from: 
http://aei-brookings.org/admin/authorpdfs/redirect-safely.php?fname=../pdffiles/WP06-23_topost.pdf

 4. American Medical Association; Arizona CERT; Critical Path Institute. Personalized health care report 
2008: warfarin and genetic testing [Internet]. 2008 [cited 2008 Dec 5]. 
Available from: http://www.ama-assn.org/ama1/pub/upload/mm/464/warfarin_brochure.pdf

 5. FDA approves updated warfarin (Coumadin) prescribing information [Internet]. US Food and Drug 
Administration. 2007 [cited 2008 Oct 20]. Available from: 
http://www.fda.gov/bbs/topics/NEWS/2007/NEW01684.html

Iverson Warfarin Dosing Panel
Helps You Make Better Dosing Decisions for Your Patients

Our easy-to-use test will quickly allow you to know if the patient you are treating 
has genetic variations that play key roles in determining the correct maintenance 
dose. It may offer important information regarding initial dosing estimates and 
increase the safety and efficacy of the warfarin therapy. It also may provide some 
additional measure of reassurance in dosing if the test reveals that the patient does 
not have the relevant variations. The test can help you:

	 • prescribe a standardized dosing regimen with greater confidence.
	 • help your patients identify their personal maintenance dosage more quickly.
	 • reduce the clinical risk associated with inducing a life-threatening bleeding event.

The Benefits of Testing: Optimal Dose, 
Fewer Adjustments, Faster Time to INR
The Iverson Warfarin Dosing Panel can help you predict the optimal warfarin dose, 
may shorten the time to achieve stable dosing, can reduce the need for dose 
adjustments, can increase the time each patient spends in the target INR range, 
and has the potential to improve the overall safety and efficacy of warfarin therapy.

Right Dosage? 
Look to Your Patient’s Genes
There is a 10-fold inter-patient variability in the dosing required to attain a therapeutic 
response.2 Research has clearly shown that up to 40% of the individual variability in 
warfarin response can be accounted for by variations in two enzymes: CYP2C9 and 
VKORC1. CYP2C9 affects how warfarin is metabolized. VKORC1 affects how some 
patients respond to the drug.

The Iverson Warfarin Dosing Panel tests specifically for the following commonly 
identified genetic variants:

	 • 	CYP450 2C9		*2 & *3
	 • 	VKORC1 3673

The AEI-Brookings Joint Center for Regulatory Studies recently 
estimated that the use of CYP2C9 genotyping has the potential 
to avoid 85,000 serious bleeding events and 17,000 strokes 
annually and to significantly reduce health care spending.3

In August 2007, the U.S. Food and Drug Administration 
(FDA) revised the warfarin label to recommend genetic 
testing prior to initiation of warfarin therapy.5

We encourage you and your staff to contact us at any time. 
We are always just a phone call or an email away.

6776_IVR_Warfarin_BRCH.indd   4-6 1/21/09   11:44:08 AM

Does your patient 
have a high risk 
HPV strain?
High Risk HPV Panel

Iverson Service: Rapid, Detailed 
and Always Ready to Help You
At Iverson, we know that your first priority as a health care professional is to provide 
the best patient care in the most efficient and cost-effective manner.

Our first priority is to make sure we provide you with exactly that. In addition to 
having one of the world’s best and most sophisticated laboratories, we offer: 

• 	rapid turn-around times for your tests.
	 • 	easy-to-use test kits.
	 • detailed, easy-to-understand reports.
	 • personalized 24/7 customer service.

Iverson strives to offer the best customer service in the medical world. 
We’re dedicated to supporting health care providers with all the tools 
they need to go genetic. To order sample kits or to speak with one of 

our account specialists, please contact us today.
CLIA #50D1072592 / lic.exp. 06/30/09

We encourage you and your staff to contact us at any time. 
We are always just a phone call or an email away.

Iverson Genetic Diagnostics, Inc.
19805 North Creek Pkwy.
Bothell, WA 98011

Telephone:
425.318.1332  direct
866.900.0903  toll free

Fax:
425.318.1795

Email:
info@iversongenetics.com

Website:
www.iversongenetics.com
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Lab Requisition Form — Warfarin GenoSTAT

III. Billing Information

A copy of the front and back of insurance card (including Medicare and/or Medicaid) and patient demographics/face sheet must be attached (RequIRed)

CLIA #42D2003521 CAP Accredited
NPI #1992998157

From www.warfarindosing.org, a publicly available site not affiliated with Iverson Genetic Diagnostics, Inc.

For Iverson Use Only:
Client ID Lab ID

Req ID Date Rec’d Time Rec’d Initials

WARNING: The above information and any reports generated therefrom are supplied at the request of the ordering healthcare professional using publicly available information 
relating to Warfarin dosing estimates contained at www.warfarindosing.org. Iverson Genetic Diagnostics, Inc. makes no representations or warranties with respect 
to the information contained on www.warfarindosing.org. All information from this or any other publicly available site should always be correlated with the clinical 
presentation of patients. The physician remains solely responsible for making decisions related to Warfarin.

V. Iverson Assay Requested and Order Information

Warfarin GenoSTAT Assay

645 Meeting Street, Suite 5, Charleston, SC 29403 
www.iversongenetics.com

866.900.0903

VI. Authorizations
To be medically necessary, diagnostic laboratory tests must be ordered by a treating Ordering Provider

Print Name of Ordering Physician

Ordering Physician’s Signature (RequIRed)

Blood Buccal Swab 

IV. Specimen Information

Specimen Collected:  

Date:                    Time:                     a.m. / p.m.            Initials:

a.m./p.m.

VII. Warfarin GenoSTAT Patient Profile (Ony for new start Warfarin patients 0-5 daily dose).

I. Client Information    (New clients complete shaded area) II. Patient Information  (Complete shaded area or attach information)

SAMPLeS WIThOUT CLIeNT AND PATIeNT ID WILL NOT Be PROCeSSeD           

Account Name Account #

Address  

City State Zip

hIPAA Compliant FAX # Phone

Last Name First Name MI

Date of Birth Sex

Address

City State  Zip

Phone Medical Record/Patient #

I hereby authorize the release of medical information related to this service for submission of 
personalized reports to my healthcare providers and insurance carriers. In addition, I agree 
to assume responsibility for payment of charges for laboratory services that are not covered 
by my healthcare insurer. No tests other than those authorized shall be performed on the 
biological sample and the sample shall be destroyed at the end of the testing process or 
not more than sixty days after the sample was taken, unless a longer period of retention is 
expressly authorized in the consent form. 

  Smokes:   Yes  No  Liver disease:     Yes              No

Indication:     diabetes:     Yes              No 

     Deep veinous thrombosis (DVT)

       Pulmonary embolism (Pe)

     Atrial fibrillation

     heart valve replacement

     Other:

Amiodarone/Cordarone® dose:                                              mg/day           None

Statin/HMG CoA Reductase Inhibitor:     

  Atorvastatin/Lipitor®/Caduet®

  Fluvastatin/Lescol®

  Lovastatin/Mevacor/Altoprev®/Advicor®

  Pravastatin/Pravachol®

Any azole (eg. Fluconazole):   Yes        No

Sulfamethoxazole/Septra/Bactrim/Cotrim/Sulfatrim:     Yes         No

   Carbamazepine/Phenobarbital/Phenytoin/Rifampin:     Yes         No

Rosuvastatin/Crestor®

Simvastatin/Zocor®/Vytorin®

No Yes   If yes, please mark below

# Warfarin doses taken so far:                                                 None

Warfarin dose and INR data:

Date         Dose - Initial            INR - Baseline

Date         Dose               INR

Date          Dose               INR

Date          Dose               INR

Date          Dose               INR

Age:     Sex:

ethnicity:   Non-hispanic  hispanic   Unknown

Race:  African American, Black   Native American, Alaska Native 

   Asian, Indian SubContinent           Native hawaiian, Other Pacific Islander

   Caucasian, White, Middle eastern    Other: 

Weight:                                      lbs.         Height:                    ft.               in.          

    

  

Vitamin K Level (Optional):

Baseline INR (Prior to first dose):

Target INR (if other than 2.5):

For hip and knee arthroplasty or fractures, specify blood loss (if other than 10 ml):                                    ml    

(oral)

(CYP2C9, VKORC1)

Patient’s Signature (RequIRed)   Date

ICd-9 Code(s):
(RequIRed)
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Iverson Genetic Diagnostics, Inc. 
19805 North Creek Pkwy 
Bothell, WA 98011

Telephone: 
425.318.1332  direct 
866.900.0903  toll free

Fax: 
425.318.1795

Email: 
info@iversongenetics.com

Website: 
www.iversongenetics.com

Worried  
about  
Warfarin?
Here’s some comforting news.
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Peace of Mind Through  
Genetic Testing

By administering a painless genetic test, your doctor 
will discover if you have genetic variations known 
to inhibit warfarin’s effectiveness. Acquiring this 
information is a huge step toward treatment that is 
safer, more effective and less costly in the long run.

Responses to warfarin treatment differ among 
patients. Factors such as age, weight and sex 
account for 10–20% of the differences. Genetic 
variations, however, account for up to 40%.3 So, by 
combining genetic testing with other considerations, 
your doctor can potentially address up to 60% of the 
factors that would cause you to respond negatively 
to warfarin. That means getting you on a safe 
and stable dose quicker. And that means peace of 
mind—something you can’t express in percentages.

Ask your doctor about testing today. And start  
your warfarin treatment with assurance instead  
of anxiety. 

Unknown
Factors
(at least 40%)

VKORC1
Genotype
(up to 25%)

CYP2C9
Genotype
(up to 15%)

Age, Sex, Weight
(at least 10-20%)

45 - 60%

6782_IVR_Warfarin_Patient_BRCH.indd   2 1/5/09   3:46:41 PM

III. Billing InformationIII. Billing Information

A copy of the front and back of insurance card (including Medicare and/or Medicaid) and patient demographics/face sheet must be attached (

From www.warfarindosing.org, a publicly available site not affiliated with Iverson Genetic Diagnostics, Inc.

For Iverson Use Only:
Client ID Lab ID

Req ID Date Rec’d

WARNING: The above information and any reports generated therefrom are supplied at the request of the ordering healthcare professional using publicly available information 
relating to Warfarin dosing estimates contained at www.warfarindosing.org. Iverson Genetic Diagnostics, Inc. makes no representations or warranties with respect 
to the information contained on www.warfarindosing.org. All information from this or any other publicly available site should always be correlated with the clinical 
presentation of patients. The physician remains solely responsible for making decisions related to Warfarin.

V. Iverson Assay Requested and Order InformationV. Iverson Assay Requested and Order Information

Warfarin GenoSTAT Assay

VI. Authorizations
To be medically necessary, diagnostic laboratory tests must be ordered by a treating Ordering Provider

Print Name of Ordering Physician

Ordering Physician’s Signature (RequIRed)

IV. Specimen Information

Specimen Collected:  

Date:                    Time:                     a.m. / p.m.            Initials:

VII. Warfarin GenoSTAT Patient Profile (Ony for new start Warfarin patients 0-5 daily dose).

Address  

City State Zip

hIPAA Compliant FAX # Phone

# Warfarin doses taken so far:                                                 None

Warfarin dose and INR data:

Date         Dose - Initial            INR - Baseline

Date         Dose               INR

Date          Dose               INR

Date          Dose               INR

Date          Dose               INR

Age:     Sex:

ethnicity:   Non-hispanic  hispanic   Unknown

Race:  African American, Black   Native American, Alaska Native 

   Asian, Indian SubContinent           Native hawaiian, Other Pacific Islander

   Caucasian, White, Middle eastern    Other: 

Weight:                                      lbs.         Height:                    ft.               in.

    # Warfarin doses taken so far:     # Warfarin doses taken so far: 

  Age:  Age:

For hip and knee arthroplasty or fractures, specify blood loss (if other than 10 ml):                                    ml

(CYP2C9, VKORC1)

Know your
patient’s risk 
of thrombosis.
Thrombophilia Panel

MTHFR/Factor II /Factor V

Is the impaired 
ability to process 
folate a risk factor 
for your patients?
MTHFR Panel

Branding
Design, Develop, and Maintain



INDOOR AIR IS 2 TO 5 
TIMES MORE POLLUTED 
THAN OUTDOOR AIR

Today’s marketplace is evolving. Every day 

more and more people are aware of the ways 

our environment — inside and out — impacts 

our quality of life. We now understand that 

to keep indoor air clean and healthy, we must 

choose materials and products that emit the 

fewest possible pollutants. 

The GREENGUARD Environmental Institute 

(GEI) was created in 2001 to develop a set 

of standards to test and certify materials 

used in indoor environments. Since then, 

GREENGUARD has established more than 

a dozen emissions criteria and achieved 

authorization as an American National 

Standards Institute (ANSI) developer for 

indoor air quality standards. GREENGUARD 

certification has been awarded to thousands 

of qualified materials, products, furnishings, 

appliances, electronics and cleaning agents used 

in homes, schools and businesses.

Ongoing verification is required to retain 

certification, giving GREENGUARD 

certified manufacturers a clear advantage 

in the marketplace.

GREENGUARD certification is good for kids, 

too. The GREENGUARD Children & SchoolsSM

program includes specialized standards that 

address the unique sensitivities of infants and 

children. Products used in day care centers, 

schools and other children’s facilities must meet 

even more stringent requirements, including 

additional limits on chemicals such as phthalates 

and toxins that impact child development.

GREENGUARD Certification Adds Value.

PEOPLE IN DEVELOPED 
COUNTRIES SPEND 90% OF 
THEIR TIME INDOORS

6433 GG Sales Brochure_Inside_pgs.indd   2-3 11/11/08   11:52:19 AM

Strategy, Messaging and Design

Advertising
Collateral
Signage

Protect the indoor environment by selecting GREENGUARD Indoor Air Quality Certi� ed® 
products. Thousands of products from furniture to wall coverings to � ooring undergo 
rigorous testing to earn the GREENGUARD mark. Search our free online Product Guide 
at www.greenguard.org to � nd certi� ed products and printable LEED® certi� cates.

AHHH, THE GREAT INDOORS.

NeoCon Booth 8-3139 F

SM

6451 GG IntSrcs Boardroom Ad.indd   1 4/7/08   4:05:09 PM

The more choices, the more freedom. We have more than 200,000 Certi� ed products 
from furniture to � ooring and everything in between. Spec GREENGUARD Certi� ed 
products and improve indoor air quality on your next project. Search our online 
product guide to experience a world of choices.  

DESIGN NEEDS CHOICES

www.greenguard.org/greensource 800.393.7025

7407 GG Greensource Choices AD.indd   1 8/10/09   4:17:27 PM

Cleaner Air. Healthier Children.



FEELING OFF BALANCE? ASK ABOUT OUR HORMONE PANEL. 
IT MAY BE THE ANSWER TO FINDING YOUR STABILITY.

HORMONE LAB  
TESTING SERVICES

0379-ENG

14018 ALTN Window Signs 120418.indd   37 12/4/18   4:24 PM

B-ALIVE 
GET YOUR B-12 SHOT TODAY

HAPPY · HEALTHY · ENERGIZED 

0502

14018 ALTN Window Signs 120418.indd   8 12/4/18   4:19 PM

Strategy, Messaging, Design
and Franchise Developement

NOW OFFERING
A UNIQUE PATH
TO FRANCHISE OWNERSHIP IN 
SELECT RURAL COMMUNITIES

FRANCHISEE CONFERENCE

2024

GATEWAY
TO INNOVATION

ST. LOUIS

THE FUTURE OF

2024
FRANCHISEE 
CONFERENCE

Welcome to



1221 Merchants Way, Suite 302 
Statesboro, GA 30458 

1995 North Park Place, Suite 220 
Atlanta, GA 30339

Call (800) 529-2218 for more information  
or visit www.transformhealthrx.com

TRANSFORMHEALTH
™

TRANSFORMHEALTH
™
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TRANSFORMHEALTH
™

1221 Merchants Way, Suite 302 
Statesboro, GA 30458 

1995 North Park Place, Suite 220 
Atlanta, GA 30339

Call (800) 529-2218 for more information  
or visit www.transformhealthrx.com

TRANSFORMHEALTH
™
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©2010 TrasnformHealthRx, Inc. All rights reserved. Site Map | Privacty Policy

Who, What, How and Why of 
TransformHealthRx

Our Difference
View Our Video Library

Epsolon me dorum leturus men lon me dorum leturus 
menon be goriau letudnam. Epsolon me dorum leturus 
menon be goriau letudnam.

©2010 TrasnformHealthRx, Inc. All rights reserved. Site Map | Privacty Policy

Who, What, How and Why of 
TransformHealthRx

Our Difference
View Our Video Library

Epsolon me dorum leturus men lon me dorum leturus 
menon be goriau letudnam. Epsolon me dorum leturus 
menon be goriau letudnam.

We have a better way.
We have a better way.

Initial startup consulting
Market planning and research
Branding
Created and deployed all marketing campaigns, developed 
all business and marketing materials, including clinical 
forms and handbooks.
Franchise development strategies 
Coordinated all location launches

Acquired by Premise Health
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Meet Isidore Quantum® - the quantum-resistant encryption device designed for secure 
communications from the factory floor to the forward edge of operations.

• CNSA 2.0-Compliant: delivers post-
quantum resilience for government and 
commercial networks

• Seamless Integration: drop-in devices are 
protocol, network and end-device agnostic

• COTS-Based: 100% commercial off-the-
shelf hardware is cost-effective, scalable, 
and exportable

Connect with Forward Edge-AI today at Booth 115!
For more information or to schedule a demonstration contact us at 
forwardedge.ai/IsidoreQuantum
©2025 Forward Edge-AI, Inc. Forward Edge and Isidore Quantum logos are registered trademarks of Forward Edge-AI. All rights reserved.

Connect with Forward Edge-AI today at Booth 115!

FOWARDEDGE.AI

Quantum Day is Coming. 
Ensure You’re Protected Today.

• Zero-trust by Design: hardware-enforced 
separation reduces risk

• Automated Rekeying: significantly 
reduces the cost and cognitive load for 
management teams

• Field-proven form factors: deployed today 
in land, sea, air and space 

Isidore Quantum provides quantum-resistant security for your networks, 
protecting you from threats of tomorrow.

19542 FEAI Alamo Ad 110725.indd   119542 FEAI Alamo Ad 110725.indd   1 11/7/25   3:21 PM11/7/25   3:21 PM

CONTACTS: 
Joey Bosarge
VP, Customer Success
+1(251)-375-6547
joey@forwardedge.ai 

Jonanthan McGraw
Technical Project Manager
+1(503)-290-8256
jonathan@forwardedge.ai 

Forward Edge-AI, Inc.
10108 Carter Cyn,
San Antonio, TX 78255

WWW.FORWARDEDGE.AI 

©2025 Forward Edge-AI, Inc. All rights reserved.

LABORATORY 
TESTING IN 
YOUR POCKET!

ForwardEdge-AI is at the forefront 
of developing mission-driven, 
responsible artificial intelligence 
solutions for public safety, national 
security, and defense. We partner 
across the entire AI lifecycle, helping 
organizations modernize systems, 
automate complex processes, 
and deploy high-assurance AI at 
the edge. From securing critical 
communications in space to 
streamlining federal operations, 
we solve high-stake problems with 
cutting-edge technology and deep 
domain expertise.

19526 - FEAI Product Brochure - Blaise.indd   119526 - FEAI Product Brochure - Blaise.indd   1 10/24/25   4:51 PM10/24/25   4:51 PM

Securing the Quantum Era: 
AI-Driven, Quantum-Resistant Encryption 
Solutions for Critical Infrastructure

Authors
03/20/2025
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Real-time processing of 
wideband data sources in low-SWaP 

operating environments 

Cybersecurity, software-defined 
networking, software-defined radio, 

hyperspectral imaging, synthetic 
aperture radar, cameras and sensors 

Multi-modal AI data analysis 
and novel signal detection 

Edge decisioning; intelligent response 
to changing environments

The world’s most advanced SoCs for space and terrestrial edge applications.

better price

40%4x
compute 

throughput 
advantage

lower power 
consumption

50%
fully software-

defined and 
C-programmable

C
faster TTM, 

upgradable and 
reprogrammable

4x

Option A

Real-time processing of 
wideband data sources in low-SWaP 

operating environments 

Cybersecurity, software-defined 
networking, software-defined radio, 

hyperspectral imaging, synthetic 
aperture radar, cameras and sensors 

Multi-modal AI data analysis 
and novel signal detection 

Edge decisioning; intelligent response 
to changing environments

The world’s most advanced SoCs for space and terrestrial edge applications.

better price

40%4x
compute 

throughput 
advantage

lower power 
consumption

50%
fully software-

defined and 
C-programmable

C
faster TTM, 

upgradable and 
reprogrammable

4x

Option A

Introduction
Coherent Logix has been modernizing 
its revolutionary HyperX Platform for 
almost twenty years.  The HyperX 
Platform provides a flexible, powerful 
foundation for product creators such 
as OEMs and ODMs to build their 
next-generation products.  The HyperX 
Platform consists of the following key 
elements:

• HyperX Technology and Architecture

• HyperX Processing 

• HyperX Integrated System 
Development Environment

• radiX Hardware Development System

• HyperX Software Defined Functions

Platform Overview

CONFIDENTIAL
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OUR VACCINES
ARE ONLY PART 
OF THE STORY.

©2021 Boehringer Ingelheim. All Rights Reserved.

While we are known worldwide for our innovative and effective 

vaccines...it’s our people and services that set us apart. 

We provide veterinary support, vaccination bio-devices, and 

dedicated service technicians to keep your flock healthy and 

your business successful. 

©2021 Boehringer Ingelheim. All Rights Reserved.©2021 Boehringer Ingelheim. All Rights Reserved.©2021 Boehringer Ingelheim. All Rights Reserved.

SCAN TO SEE
VR TRAINING
IN ACTION.

VR Training. 
Another first for VTS.
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A higher RS value (>1.0) indicates spray inconsistencies.  Fluctuations in the pressure applied to generate the spray 
can cause extremes in droplet size and make for a wider bell-shaped curve if the distribution were to be graphed.  

The objective of spray vaccination is to reach the upper respiratory tract of each bird. If the bio-device produces 
small droplets (<3.7 microns) then these droplets may penetrate too deep within the respiratory tract.(6)  A 
desirable bio-device is one that can produce droplet sizes that reach the mucosae in the bird ś head and 
anterior parts of the trachea. 

B. Measuring droplet size

Spray droplets are measured in microns (µm), which equal one thousandth of a millimeter.  
For poultry, spray bio-devices are designed to reach no further than the upper respiratory tract even after the 
droplets will decrease in size due to evaporation and other environment factors.(5) Laboratories use specialized 
equipment, such as the phase doppler interferometer and the laser diffraction particle size analyzer to 
accurately measure parameters like droplet size distribution, droplet uniformity, and spray pattern.

C. Other important physical characteristics of droplets and their distribution  

When droplets are divided in half diameter, their number increases by eight (Figure 1).  As the number of 
droplets increase, the spray coverage will increase (Figure 2). To achieve the proper coverage, the droplet size 
and number of droplets must be correct. However, if the droplets are too small, they will drift and evaporate. 
Conversely, if the droplets are too large, they will not provide adequate spray coverage; they will drop to the 
ground without reaching the target areas on the birds.

2 • SPR AY VACCINAT ION OF POULTRY

• Usability 
  – Ease of use
  – Ease of cleaning
  – Efficiency
  – Durability

Figure 2. Represents the different coverage generated by three different droplet 
sizes (500, 250 and 125 µm) using the same spray volume.(4)

Figure 1. Division of the droplet by half 
results in eight-fold the quantity of droplets.

1 x 250 µm microns 8 x 125 µm mmicrons 4x500 microns 32 x 250 microns 256 x 125 microns

=

Engineering:

• Droplet sizes 
• Droplet size distribution (DV0.5, DV0.1, DV0.9)
• Relative span 
• Percentages (amount) of droplet sizes 
• Coverage
• Volume and consistency

3. How to evaluate a spray vaccination bio-device?

Bio-devices are evaluated by measuring the following parameters:

SPR AY VACCINAT ION 
OF P OULTRY
By Héctor García, DVM, IMETA VTS Manager 
and Chien Nguyen, Global VTS Specialist 

1. What spray vaccination means? 

Spray is the scattering of water droplets through the air. It is a method used to deliver vaccines effectively and 
efficiently to many chickens. During spray vaccination, water droplets meet the mucosa surfaces of the eyes, 
nares, mouth, oropharynx, and upper part of the trachea. The vaccine virus as well as respiratory field viruses 
replicate in these mucosa cells. With this action, the vaccine virus blocks field virus replication and stimulates 
the immune system, specifically cell-mediated immunity, and the in-situ production of, mostly but not 
exclusively, immunoglobulin A.

2. Understanding droplet size 

A. Droplet size concept

Any given spray vaccination bio-device generates a range of droplet sizes known as droplet size distribution. 
Droplet size is normally referenced as the droplet diameter measured in microns (µm). Droplet size distribution 
is reported in terms of Dv0.1, Dv0.5, and Dv0.9 categories related to the volume sprayed.(4,7) Dv0.1 is the droplet 
size at which 10% of the total spray volume is made up of droplets that are equal to or smaller than the given 
droplet size. At the other extreme, Dv0.9 is the droplet size at which 90% of the total spray volume is equal to or 
smaller than this given droplet size. Dv0.5 is the volume median diameter; it is the droplet size at which 50% of the 
sprayed volume is made up of larger drops and 50% of the volume is made up of smaller drops.

Another metric to consider is relative span (RS), which reflects the uniformity of the droplet sizes in the spray in 
relation to the volume median diameter. The RS formula is RS = (Dv0.9 - Dv0.1) / Dv0.5.

The smaller the RS value (>1.0) the lower the variance in droplet sizes and this translates to a more uniform spray.  
An RS value of 1.0 or less would be represented by a tight bell-shaped curve if the distribution were to be graphed. 

This white paper explains the main characteristics and functionalities of spray 
vaccination and bio-devices for veterinary use in poultry.  The content includes: 

1. What spray vaccination means?
2. Understanding droplet size
3.  How to evaluate a spray vaccination bio-device?
4. Conclusions
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Pantone 376

Pantone 298

70% blackHave you 
heard the 
word?

Two new innovations to be unveiled at IPPE 2023. 
Stop by our booth for live, on-demand demonstrations. 

FOODMATE IS THE 
HOME TO INTELLIGENT 
SOLUTIONS.

foodmateus.com

Booth C-13813
IPPE - January 24-26 
Atlanta, GA
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Bring your 
phone to 
Cricket 

get $100 credit*

*Offer ends 11/15/2022. Must open new account, port in new line on min. $55/mo. voice-and-data plan, buy a Cricket SIM kit ($9.99), and use it to activate your device in-store. Activation fee ($25/line), terms & restrictions apply. Add’l fees may apply. See store for details.
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Click for details.

Get a moto g pure 

FREE
Get a moto g pure 

FREE
Must bring your number to Cricket 
on a $60/mo. voice plan. First 
month service charge and tax 
due at sale. Activation (in-store, 
$25/line) & add’l fees may apply. 
Restr’s apply. 

when you switch

Concepting, Messaging, Design, 
Production and Translation for 
Channel Support

Advertising
Collateral
Signage
Out of Home 
Direct Mail
Social Media
Translation Services

Intranet for Local Authorized 
Retailer’s Support

Plan de $30 al mes: 2 GB de datos de alta velocidad y luego, velocidades de 128 Kbps. La velocidad real varía según el equipo y la ubicación. Es posible que se cobre un cargo por activación o cambio (de hasta $25 por línea) y puede haber otros 
cargos únicos ($5 por el servicio de pago atendido por representantes y automatizado). Pueden existir restricciones adicionales. Consulte cricketwireless.com/fees (en inglés) para obtener más información. El precio, la disponibilidad, los términos, 
el uso y la velocidad de datos, así como las restricciones adicionales, están sujetos a cambio sin previo aviso. Servicio sujeto a las normas de administración de la red de Cricket; consulte cricketwireless.com/mobilebroadband (en inglés). La 
cobertura no se ofrece en todas las áreas. Visite cricketwireless.com para obtener más información.© 2023 Cricket Wireless LLC. Todos los derechos reservados.

Llamadas y mensajes
de texto ilimitados

30
DE DATOS DE ALTA 
VELOCIDAD POR

5 GB

al 
mes*

^ Para usar la conexión 5G, se requiere un equipo compatible. 
Es posible que la conexión no esté disponible en su área. 
Para consultar dónde se ofrece la cobertura 5G, visite 
cricketwireless.com/mapa.

5G
en todo el país con 

todos los planes^

6119
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REDEFINING 
THE BOUNDARIES
OF HEALTH 
AND HUMAN 
PERFORMANCE

Paul Root Wolpe, PhD
Chief Ethics Officer of SolaMed Solutions, LLC.

About Paul
Paul Root Wolpe, PhD, is the Raymond Schinazi Distinguished Research Chair of Jewish 
Bioethics, Professor of Medicine, Pediatrics, Psychiatry, Sociology, and Neuroscience and 
Biological Behavior. After 17 years as the Director for the Center for Ethics at Emory University, 
he is now the Founding Director of Emory’s Center for Peacebuilding and Conflict Transformation 
(PACT). A social scientist and ethicist by training, Dr. Wolpe spent 17 years as the first Senior 
Bioethicist for NASA. A thought leader nationally in ethics and president and fellow of several 
prestigious organizations, Dr. Wolpe is a founder of the field of neuroethics and was Editor-in-
Chief of American Journal of Bioethics Neuroscience.

Contact:
pwolpe@emory.edu

  LinkedIn www.SolaMedSolutions.com

Interview Topics
•  HEthical challenges of medical care in space
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